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MANUFACTURERS 
and NHOLESALERS 


Are the freight bills of your organization re-audited for overcharges? 


If so, we are in position to do this work more thoroughly than others, for we have 
the most complete file of freight tariffs in the Southwest. Further, we have 
a branch office in Washington, D. C., the location of the Interstate Commerce 
Commission, where the only complete file of Railroad freight tariffs in the 
United States is located. 


If not, they ought to be! It isn’t always your traffic manager that audits your freight 
bills; his assistants or minor employes often do this work. But even if your 
traffic manager does do this auditing, he is a human being like the rest of us, 
and therefore likely to make errors. 


To determine the correct application of a freight tariff is often a matter of con- 
siderable difficulty. Years of intensive study of the decisions and rules of the 
Interstate Commerce Commission governing the application of tariffs, and the 
variety of experience gained through contact with tariffs applying on commodi- 
ties of every character, have especially fitted us to serve you in this connection. 


| We particularly desire to audit or re-audit the bills of firms that have traffic de- 
partments. The percentage of errors is small, but the volume of business more 
than offsets this. We recovered $23,000 for one firm that handled only one 
commodity, and we might do as much or better for you. 


also handle cases before the Interstate Commerce Commission for reduction 
in freight rates to a reasonable level, or to remove unjust discrimination. 


Wi 


o 


‘your ‘neighbor ; for the past four years we have served and are now serving 
many of the largest shippers in Dallas. 
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Interstate Traffic Co. 


Trafic Managers 


J. M. SMITH; Manager 








1414 Santa Fe Building -- Phone Y-3727 
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56 ILL YOUR FIRM NAME 
BE AMONG THEM? 


NEXT MONTH WE WILL PUBLISH OUR SEMI-ANNUAL 


Membership Directory 


This Is the One Issue of “Dallas” That Is used for 
Reference for Six Months--It’s Not Thrown Away. 
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X %éWHEARY | 
q d I IS 
KI Wardrola |» 
JN Trade-Mark Registered, U. S. Pat. Office » 
>) “The Trunk That Rolls Open” Q 
IN A MARVEL OF SERVICE i 4 
% AND CONVENIENCE ¥ 
»} ] 7 will amaze you to see how far in ad- KI 
K ie vance of any trunk you’ve ever had or / (| 
| >} | 4A] seen is the Wheary Wardrola. It is i 

K | all built on an entirely new principle. In sturdy NN 
| ye . construction, carrying capacity, convenience I I 
KT f and beauty, it stands alone in the Wardrobe | DI 
DA : 2 trunk field--Send for beautiful book illus- < 
K ii RS d in colors. | > 
Nj a = % 
% Priced at $85.00 to $190.00 Ny 
NI Patented and Patents Pending in U. S. and Foreign Countries / <| 
< The Wheary Wardrola is so perfect in balance,so P ADGITT B ROS. iy O. ! y 
i Ky easy in action, that a child can open and close it. Dallas, Texas Y 
IZ I IK. 
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Is Dallas 
A One Paper Town? 


Answer: Yes 
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=7oR by “one paper town” 
Wl (Fak YOur experienced adver- 
Le d 
) &64 tiser does not mean a 
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town that supports only one 
good newspaper. 
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A one paper town, in the parlance, is a town 
that can be thoroughly covered by one adver- 
tising medium. 





And such a town is Dallas, with its single great 
morning newspaper; universally read beneath the 
roof-trees of the City. 


The News is the best and biggest advertising 
medium in Dallas. It is ably, masterfully equal 
to any advertising task assigned to it. 





my ore a Neos C 7% ae 
hadi ahah ad ad as) 
an 0010 0.0 0.0 0 Wo, 
SCENS i SMa yd 4 CESK 


Cie 


Che Ballas Morning News 


Supreme in Texas 
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‘This Directoire’ Period Suite 
of Lincoln Furniture will give 
Your office fAat Atmosphere’ 
which typifies the SPIRIT 
of PROGRESSIVE DALLAS 


| > ks a | . 
Aimpson-Whiteman G | 
|_X5957._ 1821-28 COMMERCE ST. _X7358._| 
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Autocar Irucks 


Sturdy -well-built- powerful 
have an added distinctive advantage 







The 2 to 3 ton 4 cylinder Autocar 
turning circle is only 58 feet 
in diameter 













OU see Autocar trucks wherever you go, haul- 
ing every kind of load, on the job day after day, 
year after year; strong, reliable, economical. 


Do you know why Autocars /ook different and are 
different from other trucks? It is because the Auto- 
car engine is placed under the seat, not out in front. 


And it is this difference that makes the Autocar 
distinctive short wheelbase possible. You get full body capacity together with the 
ability to run into cramped places, to cut time in traffic, to save two minutes here, 
three minutes there — savings that actually show themselves in dollars and cents 
when hauling costs are reckoned up. 


Autocar Sales-and Service Company of Texas 


2701 Main Street, Dallas 
Robert R. Harper, Manager Telephone Y-1529 


Direct Factory Branch of The Autocar Company, Ardmore, Pa., Established 1897 
Branches in 50 Cities 


i SEND WITH YOUR LETTERHEAD | 


THe Autocar ComPANy Au 
Box 2260, Ardmore, Pa. 


Without obligation, please give me : gas and electric trucks 


more information regarding econo- 


mies resulting from combined use of EITHER OR BOTH ma AS YOUR WORK REQUIRES 


gas and electric trucks. 
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0A §$220,000,000 ‘Dallas « 





Exports hi) City exceed those of Forty-one American States 






Holland to the jungles 
of India, Dallas firms 
Wl Fok aij have pushed the bound- 

; ) bes aries of their business. 
a To many the word “ex- 
port, ” when applied to Dallas, brings 
visions of cathedral-dot- 


them. Yet Dallas exports more than 
the entire State of Massachusetts, 
twice as much as the grain producing 
State of Nebraska, four times as 
much as Missouri, and one hundred 
times as much as North Dakota. 

A bit of a jolt, isn’t it? Official 


one of which was interv-ewed, re- 
ported a gross exportation of 1,498,- 
253 bales. Basing the value of this 
cotton on the average for Houston 
and Galveston places the amount of 
cotton exported through other ports 
and coastwise to New York for ex- 
portation, at $75,012,560. 





ted Mexico, yet Dallas 
exports two hundred 


her southern neighbor. 


Everyone has ex- 
perienced the sensation 
of finding something new 
in old surroundings—al- 
ways there but never 
recognized before. So it 
is in many-sided Dallas, 
where long established, 
though newly found, 


phases of its commercial Autemotive products $ 67,222 Machinery 
life are ever d GUN. 6 occ ? 217,301,215 Packing house products... 
} y day un- 3 Soap stock ............ 
earthed. Cottonseed oil 49,268 Wheat .. sesdais 
Dry goods ‘ 199,421 Miscellaneous - ee 
When the Department Electrical supplies : 85,962 
of Commerce recently Flour ie 594,516 Total 
announced the abdication Note: No parcel post shipments included. Dallas ships large amounts of 


of New York as the ex- 
port ruler of the United 
States and handed the 
crown to Texas, the Re- 
search Department of 
the Chamber of Com- 
merce determined to find 
out just how Dallas had 
helped the Lone Star 
State achieve this new 





DALLAS products go to every continent on the face 
of the globe. 


DALLAS has 149 firms which do business in foreign 
countries. 

DALLAS helped Texas win the crown of export ruler. 

DALLAS experts during 1924 totaled $219,958,779. 


DALLAS is one cf the largest exporting centers in the 
United States. 


DALLAS EXPORTS—1924 


leather gocds and bagging to foreign countries, | os as in each case only one 
firm is represented the figures are i d in ‘. ld 
This table is based on export declarations he Dallas shippers; reports of some industries wou 
Dallas exporters and figures on Mexico from the 
Miscellaneous shipments include: 
supplies, boots, barbers’ 








$219,958,779 


“‘Mexporter.” 

Artificial limbs, awnings, acids, bottlers’ 
supplies, cones, carbonic gas, cord, — — 
drugs and medicines, electres, food products, furniture, fertilizer, glass, hard- 
ware, leather goods, live stock, mus:cal instruments, oil, oxygen, office” sup- cease. But, from a na- 
plies, paints, poultry, plants, paper products, photographic supplies, radios, 
rugs, records, scientific apparatus, sporting goods, ; 
products, salt, store fixtures, stock feed, theater supplies, wire fencing, wheels. 


seeds, shoes, sheet metal 


Cotton exporters’ detailed 
figures showed more than 
50,000 bales moving 
through. Facific ports 
and 150,000 through New 
Orleans. 


International Trade 


HESE ‘figures are 

-impressive—a source 

of pride to Dallas. But 

are they important, even 
vital to its prosperity? 

To answer this question 


507,149 a few facts regarding 
583,655 international commerce 
55,083 will be presented. 


aseies Broadly speaking, the 


United States does not 
necessarily have to ex- 
port to be prosperous. 
Certain sections would 
be seriously affected, and 


go out of business, if the 
export trade of this 
country should suddenly 


tional standpoint, busi- 
ness would go on much 
the same as always. The 
United States is remark- 





honor. 
Almost a Quarter Billion 


HE total volume of Dallas export 
business in 1924 was $219,958,779, 
an astounding figure that requires 
some explanation. For the last three 
months the Research Department has 
been investigating every available 
private and official source and found 
that Dallas last year exported 1,498,- 
253 bales of cotton, valued at $217,- 
301,215, besides fifty-nine other 
commodities with a value of $2,657,564. 
This business was carried on by 149 
Dallas firms, several of which are 
exclusively exporters. 
Only seven States exceeded the City 
of Dallas in volume of export busi- 
ness. Texas and New York are two of 





Government figures account for $142,- 
288,655, the Mexican Consulate for 
$2,154,403, and the balance is based 
on accurate figures supplied by Dallas 
exporters. Few, if any, estimates 
have been made. Dallas may export 
more than the report shows, but cer- 
tainly not less. 


Dallas—King Cotton’s Capital 


et obtained by the Port 
of Galveston from the export 
declarations of Dallas shippers 
showed that this city exported 759,891 
bales of cotton in 1924, valued at 
$112,266,986. Houston’s report 
showed 221,034 bales from Dallas 
with a value of $30,021,669. 


Dallas cotton exporting firms, each 





ably self-contained and, 
although the exports in 1924 were 
more than four and a half billion dol- 
lars, this amount accounted for only 
8.5% of the Nation’s business. 


With cotton the story is different. 
Suppose Wung Lung, of Shanghai, is 
dowr on his luck and can’t buy the 
new supply of cotton kimonos he was 
intending to purchase:from Chui, the 
Celestial Supplier. Chawpie’s, Ltd., 
of London, would be worried, for Chui 
is a mighty good customer. But what 
does Sam Smith, of Ellis County, care 
about poor Wung and his brothers? 
If he thinks of them at all it is as 
pig-tailed heathens and he couldn’t 
be convinced in a million years that 
they had anything to do with his bank 
account’ at Waxahachie. 
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This map illustrates the principal products exported by Dallas and the countries to which they go. 


Yet Wung’s purchasing power is 
linked with the yearly balance sheet 
of Sam’s farm and the success of 
Chawpie’s, Ltd., is reflected in the 
dividends of the Dallas wholesalers. 


The Tie That Binds 
IFTY-FIVE per cent of the 
American cotton crop goes over- 

seas, and in 1924 cotton exports ac- 
counted for 21.1% of the foreign 
business of the United States. At 
present the bulk of America’s export- 
able surplus comes from the area 
west of the Mississippi River. Ex- 
ports for the 1924-25 season are 
estimated at 8,000,000 bales, 80% of 
which will be shipped through eight 
Gulf ports, the leaders being Galves- 
ton, New Orleans and Houston. 

This cotton is not shipped directly 
into the hands of Wung, the China- 
man, Mahab, the Indian, and Sambo, 
dusky citizen of Ethiopia. It first 
goes to the mills in England, 
Germany, France and Belgium, and 
their success in selling textiles to 
these distant customers brings dollars 
to the cash registers of the South- 
west. 

Today, many foreign mills are idle 
because of the low purchasing power 
of these customers and others 
throughout the world. “It is only be- 
cause of the short supply of raw cot- 
ton in recent years that the price has 
not fallen to unprecedentedly low 
levels,” according to the United 
States Department of Commerce. 

Sam Smith knows what low prices 
for cotton mean—so does every 
wholesaler, retailer and manufacturer 
in the Southwest. 


How Cotton Is Sold 
A KNOWLEDGE of the relation- 
ship of exporting to the South’s 
prosperity will result in a wider 
recognition of the economic service 
rendered by the cotton exporter. 

In Dallas there are many firms en- 
gaged, either wholly or partly, in ex- 
porting. Usually the transactions 
are carried on direct between the Dal. 


las firm and the foreign buyer. Ship- 
ments are made to all cotton consum- 
ing countries, including England, 
France, Holland, Belgium, Austria, 
Italy and Japan. 

As cotton selling is highly competi- 
tive, the greater part of it is carried 
on by cable, the Dallas exporter quot- 
ing the foreign mill or buyer and re- 
ceiving a cabled order or counter-bid. 
Cotton is purchased throughout the 
Southwest and concentrated at the 
ports, where it is classed into even 
running grades and staples. “The 
mills are so particular that the fibers 
have to be classed to within 1/32 of 
an inch,” said a Dallas cotton man. 


Local banks finance a large part of 
these foreign shipments and payment 
is made usually with cash in New 
York, upon arrival of vessel or 
against shipping documents. Sight 
drafts ranging from 60 to 180 days 
also are employed but the business is, 
as a rule, a cash transaction, as far 
as the seller is concerned. 


Two Hundred Thousand Miles An Hour 


HE Postal Telegraph and the 

Western Union both have direct 
lines from the Dallas Cotton Ex- 
change to New York, messages being 
relayed only once between this city 
and Liverpool, 5,446 miles from Dal- 
las. Ordinarily it takes but five 
minutes to send a message from Dal- 
las to Liverpool and receive a reply. 
Naturally, when the lines are con- 
gested it takes longer to get a cable 
through, although on one occasion a 
Dallas exporter quoted Liverpool and 
had a confirmation back in exactly 
three minutes. His message traveled 
at the rate of 217,840 miles per hour 
and the greater part of the time con- 
sumed was in the relay at New York. 


57 Varieties 
ALLAS exports everything from 
ladies’ hose to vegetable oil mill 
machinery and, although the miscel- 
laneous total is not so impressive when 
compared with cotton shipments, it 
is an important item. One point of 


special significance is that the miscel- 
laneous exports to foreign countries, 
with the exception of Mexico, are 
manufactured products. Goods shipped 
to Mexico now average more than a 
million dollars a year, the greatest 
number of shipments being from job- 
bers. A city whose foundations rest 
on distribution alone can only pro- 


‘gress as the territory it serves de- 


velops. Manufacturing knows no 
trade boundaries; only the physical 
limits of the earth restrict the sale of 
its products. How well this is borne 
out is the fact that Dallas ships flour, 
cotton gins, meat products, seed clean- 
ing machinery and leather goods to 
most of the civilized countries of the 
world. Dallas helps to bake the 
bread that feeds the hardy Alpine 
climber and puts the saddles under 
gallant Cuban caballeros. Distribu- 
tion, on the other hand, is limited to 
Mexico, which, because of its prox- 
imity allows the local wholesaler to 
compete with similar concerns in 
Mexico. 

Dallas will continue to be a great 
export center so long as cotton holds 
its sway as the most important item 
in international trade. But for Dal- 
las to know the thrill of world-wide 
commerce, for the slogan “Made in 
Dallas” to be known to every people, 
the smokestack skyline of the city 
must grow until it rivals the row of 
office buildings which today is called 
“the second most impressive in 
America.” 

——0—_ 


How The Southwest is 
Growing 


The population of Dallas’ trade ter- 
ritory, which includes the States of 
Texas, Oklahoma, Arkansas and New 
Mexico, was 10,802,574 in 1920, more 
than one-tenth of the Nation’s popu- 
lation. It is growing in population 
more rapidly than any other section, 
increasing more than 300 per cent 
from 1880 to 1920, as compared with 
210 per cent for the United States as 
a whole. 
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Above the ‘Dallas Skyline 


Important Commercial Aviation Center Now, City Looking Forward 


RVALLAS has one of the 
best flying fields in the 
country and the repair- 
ing and refueling facil- 
ma Pi) ities are excellent,” said 

= Col. William Mitchell, 
Chief of the Air Service for the 8th 
Corps Army Area, during his recent 
visit here. He also asserted that this 
city, being the center of an area of 
dense population, would witness a 
striking aerial development within 
the next few years. 

Today Dallas ranks among the 
principal commercial aviation points 
in America. So, before looking into 
the future, a few facts will be pre- 
sented to show the almost unbeliev- 
able activity that is now carried on 
at Love Field. 


This level 117-acre landing field is 
readily accessible to the main busi- 
ness districts of the city; it is sodded 
and tile-drained, allowing landings 
to be made even after the heaviest 
rains. Eleven modern hangars are 
available and all city conveniences 
are included in the splendid equipment 
of this Class A landing field. 


What Dallas Has Today 

CCORDING to Capt. S. C. Coon, 
southwestern representative of 
the Curtiss Aeroplane Company, Dal- 
las is today the leading commercial 
airport in the United States. Three 
hundred fifteen army planes and 175 
commercial planes have been serv- 
iced at Love Field in the last 85 days. 
The Curtiss Aeroplane Company 
established its Southwestern head- 





to a Great Aerial Growth 


quarters here just after the World 
War, when it purchased 10,000 planes 
from the Government. Three hundred 
sixty aeroplanes and 400 motors have 
been sold and delivered from Love 
Field since June, 1924. The distribu- 
tors for the Curtiss Aeroplane Co., the 
Southern Airways, Inc., have offices 
in both San Antonio and Dallas. Dur- 
ing the last thirty days this concern 
has sold thirty-two planes to such 


widely scattered points as Boston, 
Minneapolis, Columbus, Cleveland, 
Pittsburgh and Denver. A complete 


stock of parts for all makes of ships 
is carried and, during the same month, 
shipments were made to forty States 
and four foreign countries. 

The plant at Love Field could al- 
most be called a manufacturing enter- 
prise, for the planes are actually 
built from the ground up. At present 
a cabin cruiser is being completed for 
a client in Guadalajara, Mexico, and 
another customer recently flew to 
Dallas from Monterrey to buy some 
additional equipment for his plane. 
L. A. Winship and E. C. Hammond 
are the managers of the Southern 
Airways, and they have done much to 
develop commercial aviation in the 
Southwest and in Mexico. They 
maintain flying fields at both Tampi- 
co and Mexico City. 

Rushing Business 
OURTEEN thousand gallons of 
high test, gasoline were sold by 

Good and Foster at Love Field dur- 
ing June, showing that many planes 
are visiting Dallas regularly. Good 
and Foster operate an “aerial garage” 





and they have recently leased Hangar 
No. 1, where they will have an under- 
ground storage tank of 10,000 gal- 
lons capacity, connected by a pipe line 
running to the west end of the field, 
where railway cars unload directly 
into their storage equipment. They 
handle all the gasoline and oil used 
by Government planes landing here, 
and their well-equipped machine 
shops allow them to make all neces- 
sary repairs on planes while stopping 
at Love Field. 

Both of the partners enlisted in 
the army at Love Field, and have 
been there ever since, establishing 
their present business several years 
ago. The interior of their hangar 
presents the appearance of a modern 
garage, with the exception that in 
the place of earth-bound automobiles 
you see speedy, trim-looking planes 
bearing such names as the “Pup,” the 
“Black Cat” and the “Fire-Fly.” In 
the repair department there are 
planes minus wings, tails, engines 
and other important organs. You can 
hire a plane on the “driverless” or 
the chauffeur plan, and take a spin 
to White Rock Lake or Seattle, 
whichever you choose, for their motto 
is “We go wherever there is air.” 

C. G. Killingsworth is the manager 
of the Dallas Aeroplane Company, 
the fourth Dallas aerial concern at 
Love Field. He has in operation a 
large number of planes and does a 
general taxi business. A hop to 
Houston or Muskogee is all in the 
day’s work and is charged for on a 
mileage basis. 
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Chart showing location of Love Field in relation to the business district of Dallas and the strategical position of this city as an air center. 


Flying time is based on a cruising speed of 90 to 100 miles per hour. 





For pursuit and other fast planes, schedules can be cut in two. 
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Lloyd M. Long, manager of the 
Fairchild Aerial Corporation, uses the 
planes at Love Field in all his aerial 
photography work. The Fairchild 
Aerial Camera Corporation is the 
largest concern of its kind in this 
count::xy and its Southwestern head- 
quarters were located at Dallas about 
three years ago. 

P. H. Hebert is another Dallas 
aerial photographer doing business in 
this city. 

Take a Hop 


VERY citizen of Dallas would en- 

joy a visit to Love Field. A 
group of efficient air pilots will be 
found there who can be trusted not 
only to take one up, but also, and 
what is of vastly greater importance, 
to safely bring one down. 


Each day a large number of visitors 
inspect the field and take a ten- 
minutes’ hop over the city. In no 
other manner can one fully appre- 
ciate the tremendous size of Dallas 
and the diversity of its industries. 


Important express business that 
has missed train connections fre- 
quently is sent by air. Business and 
professional men who must get some- 
where in a hurry use the rapid trans- 
portation that is available from there 
at all hours. Tentative plans are now 
being worked out to establish service 
to southern and northern points, and 
it is only a question of time until 
regular schedules will be maintained. 

It is interesting to watch the people 
who are taking their first ride. Even 
the most courageous are a bit nerv- 
ous, even though they attempt to 
wear a nonchalant air, as though fly- 
ing were old stuff to them. The 
other day a gentleman called to take 
a ride. He announced his desire. Yes, 
sir, the land was too monotonous for 
him. He said it was all right (w-th 


a few “hics” interspersed at random) 
for landlubbers, but that he felt 
“birdish” when he imbibed a few. He 
called himself a real aviator, a mean 
flyer. And he was, for it took three 
trips to bring him back to earth. 


History of Love Field 
HE salient facts about the 
present development of commer- 
cial aviation at Love Field have been 
:presented. Later the air mail and 
military angles will be discussed, but 
first it is only right to give a brief 
history of the field and the men 
whose efforts have given:to Dallas 
one of the finest landing fields in 
America. 
Back in 1917 when the United 
States was bending every effort to 
train aviators and rush them to the 


defense of the Ne 


ee ted 


crumbling and 
weary allied 
lines, the Dal- 
las Chamber of 
Commerce, un- 
der the leader- 
ship of T. E. Jack- 
son, at that time 
president, appointed 
a committee to go to 
Washington and se- 
cure an advanced 
training school for 
this city. The com- 
mittee, composed of 
W. M. Holland, Gilbert Irish, Cullen 
F. Thomas and Joe E. Lawther, then 
Mayor of Dallas, hastened to the Capi- 
tal and were successful in the negotia- 
tions with the War Department. The 
conditions under which it was agreed 
to locate the school in Dallas were 
that a suitable landing field would be 
obtained and that it would be leased 
to the Government at a yearly rental 
of $8.00 per acre, with the option to 
purchase later if desired. Although 


y* 




















(c.) Fairchild Aerial Camera Corp. 


Love Field from the air, showing ten of the eleven hangars and a portion of the 
landing field. This field is one of the most modern and best equipped municipal 


flying fields in the country. 







an ideal field soon was located, it was 
found that the property could not be 
leased.for less than $20.00 an acre and 
that it would be necessary to pur- 
chase some of it 

outright. A fund = 

of $60,000 for ; : 

this was raised : ’ 


by popular sub- at a 
k 2 
/\ , 


Love Field _ be- 
came a reality. — 
After the armi- 


scription and thus 














stice, the Gov- 
ernment de- 
cided not to 
exercise its 
purchase  op- 
tion and the 
Chamber of 
Commerce was 
confronted 
with a serious 
problem. It 
had on its 
hands 617 
acres of improved prop- 
erty, with many build- 
ings and streets con- 
structed on it, all public 
utilities installed and 
the landing fields sodded 
and tile-drained. Under 
the lease contracts the Chamber of 
Commerce was either to buy the 
property or return it in tillable con- 
dition. It was found that the cost 
of tearing down the buildings, remov- 
ing the gas, water, light and tele- 
phone facilities and breaking up the 
paved streets, would reach a greater 
sum than the cost of purchasing the 
property outright. Besides, the 
Chamber of Commerce was under a 
heavy bond to carry out the contract. 
Other considerations also were of 
weight in the final decision to pur- 
chase the land. It was an almost 
ideal industrial district, having 
transportation facilities of the very 
best. The result was the formation 
of the Love Field Industrial District, 
the following trustees directing the 
destiny of this important project: 
C. W. Hobson, chairman; T. E. Jack- 
son, Joe E. Lawther, Louis Lipsitz, 
and Lewis Carpenter. 


Three large factories soon were 
secured for the industrial district and 
for a time it looked as though Dallas 
would be without a landing field. Due 
to the efforts of the Chamber of 
Commerce, under the administration 
of Frank M. Smith, of the Dallas 
Flying Club and of the City Commis- 
sion, arrangements were made where- 
by the City of Dallas leased 80 acres 
as a municipal field. 

In June of this year, the matter of 
enlarging the field was brought up, 
and a committee, composed of Arthur 
Kramer, chairman, C. E. Calder, W. 


M. Holland and Louis Lipsitz, was - 


appointed by T. M. Cullum, president 
of the Chamber of Commerce. This 
committee called on the city and, 


through the co-operation of Mayor 
(Continued on page 20) 
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Plainview Case Ex plained 


A. L. Reed, Manager of the Transportation Department of the Chamber of Commerce, shows 
Dallas’ attitude regarding new railway construction in the South Plains District 





E Dallas Chamber of 
Commerce has recently 
participated in the hear- 
ing at Plainview, Texas, 
in connection with pro- 
posed construction of 
new railway mileage in the so-called 
South Plains section of Texas, gener- 
ally covered by the map illustrat:ng 
the points involved. This hearing rep- 
resented a controversy, largely, be- 
tween the C. B. & Q. interests and 
the Santa Fe Railway. The C. B. & 
Q., through its subsidiary, the Fort 
Worth & Denver, desires to extend its 
line from a point near Estelline to 
Plainview, Lubbock, Silverton and 
Dimitt, Texas. The Santa Fe took 
the position that this section of Texas 
did not warrant additional transpor- 
tation lines other than the proposal 
which they made themselves, i. e., to 
build a branch line from Plainview to 
Silverton and from Plainview to 
Dimitt. It was their contention that 
the present and future prospects of 
the South Plains section of Texas did 
not warrant transportation competi- 
tion. 


The Plains people, represented by 
the counties to be served by the pro- 
spective lines of the Fort Worth & 
Denver, were unanimous in their sup- 
port of the Fort Worth & Denver’s 
application. Dallas, Fort Worth, 
Wichita Falls and other market cen- 
ters in Texas supported the applica- 
tion of the Fort Worth & Denver to 
build their extension. In supporting 
the Fort Worth & Denver the Dallas 
interests did not oppose the construc- 
tion of additional lines for the Santa 
Fe. It was our thought that by rea- 
son of the fact that the Fort Worth 
& Denver now operates into Dallas, 
that the construction of the proposed 
extension of the Fort Worth & Den- 
ver into the Plains country would 
give us a direct line haul and single 
line rate from Dallas to this section 
of Texas. The proposed extension 
would reduce the mileage from Dallas 
to Plainview 162 miles, and from Dallas 
to Lubbock 130 miles. At the present 
time our service to this section of 
Texas is via the Santa Fe from Dal- 
las to Temple and thence from 
Temple to Plainview and Lubbock, 
and other points in West Tex- 
as. By the proposed extension of 
the Ft. Worth & Denver we will be 
given direct service which will give 
us second-morning delivery at all of 
the points in the Panhandle and Plains 
country. It will, also, make approxi- 
mately a reduction of 12% per cent in 
the delivery charges from Dallas to 
this section of Texas. At the present 
time our rates from Dallas to Plain- 
view and Lubbock are based upon the 
two-line haul of the T. & P. and Santa 
Fe through Sweetwater. A _ single 
line haul of the Ft. Worth & Denver 


through Estelline would reduce our 
delivery charges approximately 12% 
per cent. 

In addition to the opposition com- 
ing from the Santa Fe, the proposed 
line of the Texas, Panhandle & Gulf, 
which is a proposition from certain 
interests to build a trunk line from 
Tucumcari, New Mexico, through Par- 
mer, Castro, Swisher, Briscoe, Hall, 


Motley, Cotter, and on down to Sey-. 


mour where it would connect with the 
Gulf, Texas & Western, and thence 
new construction into Ft. Worth. This 
line opposed the new Lne of the Ft. 
Worth & Denver on the grounds that 
the proposed Texas, Panhandle & Gulf 
could better serve the territory and 
that their application had priority 
over the other application. 

Also the Quanah, Acme & Facific 
Railway entered a protest against the 
Ft. Worth & Denver constructing the 
new line on the grounds that they 
already adequately served the terri- 
tory and that an additional extension 
of their line from McBain in Motley 
County to Floydada in Floyd County 
would furnish adequate transportation 
for this section of Texas. 

Proposed Route 

HE new line of the Ft. Worth & 

Denver goes through Hall Coun- 
ty, serving Parnell, Turkey, Gasoline, 
Quitaque, Silverton and a large num- 
ber of important inland cities, which 
now have to dray their freight ap- 
proximately fifty miles from their 
nearest railroad station. It was the 
thought of the Dallas Chamber of 
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Commerce officers and directors that 
the Plains Country future was such 
that railway competition was needed 
in order to bring about the proper 
development and that with direct line 
connection from Dallas and Ft. Worth 
to this territory the competition of 
markets would have its effect upon 
the development of the Plains section 
of Texas. At the present time Kansas 
City, Topeka, Oklahoma City and St. 
Louis have direct line service into this 
territory in connection with the Santa 
Fe, while the service from Dallas 
and Ft. Worth is indirect service. It 
is felt that the direct service from 
Dallas will better enable the Dallas 
business institutions to meet the com- 
petition coming from outside the 
State. It was also the feeling of the 
officers and directors of the Chamber 
of Commerce that the future of the 
Plains Country is such that the Santa 
Fe proposal to build additional lines 
should be granted. Therefore, in our 
appearance in the hearing at Plain- 
view we were not opposing the build- 
ing of the Santa Fe extension. We 
were simply standing on the ground 
that Dallas as a market center was 
entitled to direct connection with this 
important section of Texas, and that 
the future of the South Plains country 
was sufficient to warrant competition 
in the building of transportation lines 
in this section of Texas. 
0 
E. G. Blesi, president of the Dallas 
Automobile Club, has been elected 
vice president of the American Auto- 
mobile Association. 
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This map shows the different extensions proposed by the Santa Fe, Ft. Worth & Denver and 
the Quanah, Acme & Pacific, in the South Plains country. 
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Fair and Cooler Dallas Lands National 
Bankers’ Meet 
hi = = “\ ALLAS has secured another na- 
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One championship that Dallas cannot claim—and doesn’t want to—is the heat record. In 


summer, Dallas has moderately high temperatures but low humidity and constant air circulation. 
Heat prostrations are unknown. 


The heat is thus felt less in Dallas than in most northern cities. 
Data for the above chart was secured from the files of the local United States Weather Bureau. 








Texas Fairs—Fall of 1925 
The following partial list of Texas Fairs has becn compiled by the State Fair of Texas: 

FAIR TOWN DATE SECRETARY 
West Texas Fair Abilene... Sept. 16-26...... T. N. Carswell 
Gulf Coast Fair .... Alice Nov. 4-7........ Clarence Walters 
Amarillo Tri-State Exposition . Amarillo . Sept. 26-Oct. 1...0. V. Vernon 
East Texas Cotton Palace.... Athens.. Oct. 5-10 ...... EE. H. Lilly 
Texas State Exposition Austin.... Sept. 28-Oct. 3...Chas. M. Crawford 
Runnels County Fair ......................--- Ballinger Oct. 13-16 Stuart Williams 
Bandera County Fair . Bandera Aug. 13-15 M. R. Thalmann 
Matagorda County Fair .... Bay City Nov. 11-13.......... W. O. Stephens 
South Texas State Fair Beaumont Nov. 11-22 E. C. Bracken 
Bee County Fair - ; ...--.-- Beeville... Oct. 26-30 W. R. Marsh 
Burnet County Fair .... ors Bertram Aug. 5-7 re H. O. Klose 
Kendall County Fair Boerne ae | eee Paul Holecamp 
Montgomery County Fair Conroe. . Aug. 7-10. J. F. Combs 
Cuero Turkey Trot Fair . a Nov. 9-11 J. C. Carrington 
STATE FAIR OF TEXAS -DALLAS OCT. 10-25 W. H. STRATTON 
Galveston County Fair ... Dickinson Oct. 1-4 Jas. A. Boddeker 
Ellis County Fair Ennis.............. Oct. 5-10 Jelks F. Castellaw 
Flatonia Fair . ..-Flatonia Sept. 1-5 M. Fernau, Jr. 
Floresville Fair ........ .....Floresville Nov. 2-5.......... C. W. Lemberg 
Sw. Exp. and Fat Stock Show........Fort Worth March 5-13.. Ed. R. Henry 
Gillespie County Fair .Fredericksburg Aug. 21-23 J. E. Bell 
Gonzales County Fair .Gonzales Met.. 6-10:...:........ W. E. Donovan 
Haskell County Fair ..... re Oct. 1-3..... M. H. Post 
Hill County Agricultural Fair .... Hillsboro Sept. 15-19.... T. J. Burdette 
Kenedy Fair .... & -us--seee Kenedy Oct. 20-23 S. J. Holchak 
Fayette County Fair ...La Grange ...Sept. 30-Oct. 3....W. S. Robson 
Lampasas Fair .... Lampasas July 28 30 W. A. Isaacs 
Lockhart Fair . ......-.. Lockhart Oct. 12-17 7 
Panhandle South Plains Fair........... Lubbock.................. Sept. 30-Oct. 3... A. B. Davis 
Central East Texas Fair... Marshall Sept. 22-26...... Bryan Blalock 
Collin County Fair ...MecKinney.......... Oct. 5-8..... C. W. Smith 
Hall County Fair .... Memphis... .... Sept. 22-25.. .T. C. Delaney 
New Braunfels Fair ..New Braunfels....Sept. 24-27 : 
Lamar County Fair ER eae Oct. 12-17... J. M. Cavainess 
Garza County Fair .... : ....Post Sept. 25-26 Geo. Sansom 
Hardeman County Fair .................... ET Sept. 9-12...........M. F. Thurmond 
Rockdale Independence sind Fair_..Rockdale : July 3-4......... E. I. Wade 
SD RII TURIN oss esses net teccisncenscncsnee San Angelo...... Oct. 26-31 ...W. E. Yaggy 
Sanger Fair .. steeds ..... Sanger. Sept. 23-26 .. Gordon W. Sullivan 
Hayes County Fair .... .....S$an Marcos .. Sept. 8-12 E. T. Crosier 
San Saba County Fair .San Saba Aug. 11-14 .Geo. W. Horton 
Guadalupe County Fair .. Seguin Sept. 16-19 a? J. Kempen 
Red River Valley Fair .... .Sherman. Sept. 22-26 L. Etchison 
Northwest Texas Fair .Spur.... Sept. 17-19 E. L. Caroway 
Comtval Texes Pair ........-...............- .. Temple Oct. 6-10 : S. F. Clark 
East Texas Fair ... Tyler Sept. 29-Oct. 3.....J. L. McBride 
Wilbarger County Fair .... .. Vernon ..Sept. 16-19.............R. M. Fielder 
Victoria County Fair Victoria.... Sept. 29-Oct. 2...J. H. Stolzfus 
Texas Cotton Palace . .... Waco Oct. 24-Nov. 8....S. N. Mayfield 
Texas-Oklahoma Fair ....Wichita Falls co ay Cy Sree R. E. Shepard 
Yorktown Fair .... Yorktown Oct. 28-30. Paul A. Schmidt 











tional convention for 1926 in the 
American Institute of Banking. A 
large delegation, headed by W. J. 
Evans, a director of the national as- 
sociation, and J. M. Cumby, president 
of the Dallas Chapter of the Ameri- 
can Institute of Banking, attended the 
convention at Kansas City last month. 
They carried along printed matter, 
banners and other material furnished 
by the Chamber of Commerce for use 
in waging their successful fight. 


The convention brings about 1,200 
and lasts for five days. It will be 
particularly welcome to Dallas hotels 
in that it comes in July, a dull season 
locally. The American Institute is 
comprised largely of young bankers, 
but many of the greatest bankers of 
the Nation will address them. 





o—— 


Miller Company Purchases 
Another Cotton Mill 


The Miller Manufacturing Com- 
pany, with headquarters at Dallas, 
last month made an important addi- 
tion to its chain of cotton mills in the 
purchase, for $2,030,000, of the Sand 
Springs Cotton Mills at Sand Springs, 
Okla. The mills are said to be the 
largest west of the Mississippi River. 
They have 25,200 spindles and em- 
ploy 1,200 people. A bleaching plant 
is being added at a cost of $350,000, 
and plans are being perfected to in- 
stall a raw fiber dyeing plant at a 
cost of $75,000, it is announced by 
C. R. Miller, president of the Miller 
Company. Only sheeting is being 
manufactured at the mills now, but 
with the completion of the addition, 
colored goods also will be made. 


Operation of the mills will be 
carried on under a corporation to be 
known as the C. R. Miller Manufac- 
turing Company of Oklahoma, all the 
common stock of which will be owned 
by the Texas company. 


a QQ 


WHEN NOAH WENT OUT 


“You remember Noah had to work 
a long time on that ark. It was up- 
hill business, too, at best, building a 
boat away out on dry land, while the 
local Anvil-and-Hammer Club sat 
around spitting tobacco juice upon his 
lumber, whittling up his pine boards 
with their jack-knives, and telling him 
what a fool he was for expecting a 
big rain in a country that was too 
dry to grow alfalfa. But he kept at it. 
Finally, the flood came and_ every 
mother’s son of the croakers was 
drowned. This is the only instance 
we know, in either sacred or profane 
history, where a bunch of knockers 
got exactly what was coming to 
them.”—Calgary, Canada. 
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And I Learned About Dallas From--” 


MAHERE,” inquired the lady 
from California, “can I 
sell a sand mountain 
Dy) that I have just bought 
SS in West Texas?”, while 
e wee another hopeful person, 
believing in the slogan, “It’s In Dal- 
las,” sends in a dollar bill with the 
request that the Publicity Depart- 
ment of the Chamber of Commerce 
buy her a bottle of shoru and “keep 
the change.” And both of them got 
what they wanted. 


These are but samples of the many 
requests that are daily made of the 
Research and Publicity Department of 
the Chamber of Commerce. While 
these queries may seem out of place 
to the average person, and un- 
doubtedly many are but the out- 
growth of curiosity, the great bulk of 
the correspondence is from _ people 
who are genuinely interested in Dal- 
las, and consequently all letters re- 
ceive the same attention and about 
99 44/100% of them are answered 
correctly. 





Statistics are usually rather dry 
reading, and they will be employed 
here only as a means of giving an 
idea of the work handled by this de- 
partment. During 1924, four thou- 
sand letters were received; five thou- 
sand telephone and personal questions 
answered; articles on Dallas furnished 
fifty publications, many of national 
prominence; sixty thousand pieces of 
printed matter distributed; twelve is- 
sues of “Dallas” edited and published; 
revised data on our city supplied to a 
large number of directories, atlases 
and encyclopedias; research work 
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MY HUSBAND 


undertaken for members and new 
statistics worked out and published. 


“Tell Me This” 


Y FAR the greatest number of in- 

quiries received request informa- 
tion about the opportunities offered 
to new citizens of Dallas. These let- 
ters come from every State in the 
Union and many from foreign 
countries. One woman, who was very 
anxious to come to Dallas, asked the 
department to send her information 
“about the climate, industries and 
hospitals of the city, and especially 
a list of the leading undertaking es- 
tablishments.” 


Next in number of letters received 
rank the requests for employment. 
News of the prosperity and progress 
of Dallas has spread far, and many 
are the clerks and stenographers who 
long for the pot of gold which they 
believe awaits them here. A gem 
was discovered recently in the files 
which will bear mentioning: “I would 
like to have a job with sum good com- 
pany as traveling sailsman? Yours 
for business. P. S.—I will pay a 
reasoble sum for said job.” The de- 
partment referred him to an eastern 
concern which asked if a _ large 
schooner could navigate the Trinity 
as far north as Dallas. 


During the course of the year, 
hundreds of lists of sources of supply 
in Dallas are furnished, and many an 
order has resulted from careful at- 
tention to inquiries of this nature. 
The people who expect service, and 
ask the most, are those who want to 
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CORE FOR [DALLAS BEAT 


sell goods in Dallas and expeci mail- 
ing lists to be prepared for them that 
would take days of work. Not long 
ago a specialty house asked that this 
department prepare for it a list of the 
negro house-to-house canvassers in 
Dallas, while another concern wanted 
the names of the managers of all the 
grocery stores in this city. These re- 
quests are referred, as a rule, to firms 
here who make a specialty of mailing 
lists. 


Husbands frequently stray from the 
sight of their loving wives, and many 
personal family affairs are explained 
in detail. Many times letters of this 
nature run for pages without end and 
the only recourse for locating them is 
the city directory, the phone book 
and the county jail. Not all, however, 
are so anxious about their wayward 
spouses, as the following will witness: 
“Our honeymoon was spent in Dallas, 
where we left some quilts at the hotel 
to be forwarded. I can’t remember 
the name of the place we stopped at, 
and the goods have never reached me. 
My wonderful husband deserted me in 
Oklahoma, so I can’t find out from 
him. What I want is my bedding and 
not him. Can you help me?” Collec- 
tion concerns and unwary creditors 
are also on the lookout for persons 
said to have come to Texas—and 
Texas, to many, means Dallas. 


One of the most unusual requests 
ever received was from a woman who 
was the mother of two children, and 
desired a new mate. According to her 
rather frank letter she did not mind 
his looks or his age, but he must have 
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plenty of money. As the law does not 
allow the Chamber of Commerce to run 
a bureau of this nature, it could not 
help her, although intimations have 
been received tending to show that 
such a business was contemplated 
here, as will be seen from the follow- 
ing: “Am making inquiry and asking 
advice concerning organizing a Corre- 
spondent Club for Matrimonial Pur- 
poses. Listing the Femailes free and 
a small fee charged to mail sex to 
pay stationary and fixture expenses— 
to advocate Morality, Honesty and 
Purity. Believe could make this bene- 
factory to the city and its surround- 
ing.” 
“English As She Is Spoke” 

NDOUBTEDLY the lighter side 
Uc the publicity work is in read- 
ing the letters which come from peo- 
ple whose desire for expression is 
somewhat strangled by the English 
language. A grammarian might shud- 
der at the following: 


Having notised in the Dallis news some 
nitises to the public; from the Manufac- 
turers Association; especially about THE 
FAIR season; not just aware how to gat 
this request best before your very eff- 
cient leaders of your city enterprises; I 
am Requesting your assistance? 

I have patented a hand manipulated 
Cotton Picker 

Having viseted the Fairs and seen all 
the effort made to improve the means 
and methods of gathering cotton; and 
having extended experience in the buis- 
ness; I saw the necesity of bringing 
human intelligense and sight to bear in 
the manipulation of machinery in the 
rapid gathering; sampling and sacking 
of the fleesy staple. 

Our country has eight states; 865 
counties; besides insular territories that 
raise cotton. The Picking Problem should 
have been solved before the creation of 
the gin problem but whitney long sins 
settled that. 

And now my Dear Sir If in your su- 
perior intelligence you think your City 
Business Directors would take up and 
encouragh an additional manufacturing 
enterprise; should like to communicate 
with you farther before trying a city 
farther south. 


Page Mr. Edison 


HERE are few questions which 

come in that still remain un- 
answered, although the following are 
good examples for _ cross-word 
puzzlers: 


Who is the ruler of Fiume? 

How much are a pair of young eagles 
worth? 

Who handles good, clean corn husks for 
hot tamales? 

Where can I sell a hornet’s nest? 

Who will buy a REAL\ SMART leg- 
horn rooster? 

My stepfather bought some stock in 
an oil company several years ago. What 
was the name of the company? 

Can you get me a job on a crocodile 
farm in Dallas? 

Send me a list of picnics to be held in 
Dallas this year. 

Who is the prime minister of Albania? 


(Continued on page 27) 


Building Continues Record Stride 


OLDING up right through 

the summer months, Dallas’ 

building permits for July 

were $1,990,346, bringing 
the total for the first seven months 
of 1925 to $17,923,683. This was a 
gain of approximately $1,000,000 over 
the corresponding period of 1924, 
which in turn was the high figure to 
date in Dallas’ history. 


Building permits for Highland Park 
for the first seven months reached 
nearly $1,000,000. If these permits 
and construction in University Place 
and other Dallas adjoining suburbs 
were added, it would mean that the 
permits for Greater Dallas for the 
tirst seven months of the year would 
approximate $20,000,000. 


Rank of 22nd in Nation 


OW enormous has been the con- 

struction record of Dallas the 
past few years is seen in the fact 
that the building permits of Greater 
Dallas since the beginning of 1919 
have approximated $135,000,000. This 
gives Dallas the rank of 22nd in the 
Nation over that period, or exceeding 
such cities as Seattle, Kansas City, 
Atlanta, Memphis and Denver. 


Two public school building addi- 
tions, totaling $150,000, were among 
major items last month. A $100,000 
permit for the erection of the two- 
story University Club, on the roof of 
a 10-story unit of the Santa Fe Build- 
ing, was granted during the month. 
Erection of a Dallas plant of the 
Shearman Concrete Products Com- 
pany of Little Rock, Ark., has been 
started on a 5-acre tract south of 
Hudnall, on the main line of the Katy. 
The plant will represent an invest- 
ment of about $150,000. 


An eight-story fireproof garage 
building is to be erected on the south- 
west corner of Commerce and Poy- 
dras Streets by Carr P. Collins and 
associates, it is announced by Mr. Col- 
lins, following the purchase of the 
site from Sanger Bros. The building 
and site will represent an investment 
of about $300,000. 


New Postoffice Building 


ACOB KULP of Chicago has been 
J awarded the contract for the con- 

struction of a $300,000 postoffice 
substation to occupy the 200x200-foot 
block at Austin, Wood, Market and 
Young Streets. The building will be 
two stories and will contain about 
75,000 square feet of floor space. This 
will be a most valuable addition to 
Dallas’ cramped postal facilities. 


Contract for the erection of the 
$1,000,000 Sanger Apartment at 
South Ervay, Royal and Canton 
Streets has been awarded to the Mc- 


-Kenzie Construction Company, it is 


anncunced by J. B. Rucker, of the 
Rucker & Jones Building Corporation. 
It will contain 155 apartments. Lang 
& Witchell are the architects. 


Contract for the erection of the six- 
story apartment building at the 
southeast corner of Ervay and Poca- 
hontas Streets has beer, awarded by 
the City Investment & Development 
Co., C. M. Wheeler, president, to the 
L. H. Lacy Company. The owner is 
Hugh Finley, of Wichita Falls, and 
the architect is T. J. Litzelman. 


Record Price for Real Estate 


HE American Exchange National 

Bank has purchased from the J. 
B. Wilson Estate for $400,000 the 
50x100-foot property at the southwest 
corner of Elm and Akard Streets, oc- 
cupied by a one-story building. It is 
understood that a large modern build- 
ing will in time be erected on the site. 
This price means $8,000 a front foot, 
which is a high mark for Dallas real 
estate. How Dallas business property 
enhances is illustrated by the fact 
that this site sold for $900 in 1874 and 
for $305,000 on Sept. 23, 1920. 


——_— 0 ——_ 


Dallas 22nd In Building 


ALLAS ranked 22nd among all 
hp of the Nation in building 
permit valuation for the first six 
months of 1925, according to S. W. 
Straus & Co. The 25 leading cities, 
with their figures for the first half 
of 1924 and 1925, follow: 


——— First Ha!f—— 

1925 1924 
1. New York ........$464,332,240 $547,345,06% 
2. Chicago . 197,415,250 159,964,370 
3. Detroit .---.--. 89,562,885 87,195,800 
4. Philadelphia ..... 86,014,515 72,568,485 
5. Los Angeles ..... 83,175,457 78,828,738 
6. Cleveland 36,838,125 32,241,090 
7. Washington 35,901,448 19,748,926 
8. St. Louis ............. 31,829,269 17,925,064 
9. Boston P. F. .... 30,442,118 27,669,543 








10. San Francisco.... 27,217,641 26,157,669 
11. Baltimore .......... 23,588,850 24,145,514 
12. Pittsburgh _........ 23,553,254 17,748,132 
13. Portland, Ore..... 22,878,745 15,032,855 
14. Kansas City .... 22,523,960 10,219,100 
15. Miami .............. 22,016,210 6,837,164 
16. Milwaukee ........ 19,657,090 20,866,307 
17. Oakland _............ 18,958,531 14,392,135 
18. Seattle ..---. 18,588,590 16,892,950 
19. Louisville .......... 18,358,431 12,350,707 
20. Newark, N. J..... 17,979,381 18,406,908 
21. Cincinnati _..... 17,368,570 13,577,685 
22. DALLAS ............ 15,906,830 14,718,258 
23. Rochester .......... 15,316,436 18,667,717 
24. Denver ...... .... 14,614,800 12,911,150 
25. Minneapolis 14,549,725 11,865,855 

Total ....---- 1,868,088,346 1,298,277,182 

OQ 
Dallas Women in Gainful 
Occupations 


The Dallas Business and Profes- 
sional Women’s Club have compiled, 
from Worley’s City Directory, sta- 
tistics showing the number of women 
engaged in gainful occupations in Dal- 
las. The total reaches approximately 
15,000. The report shows that there 
are 2,629 stenographers; 2,510 clerks; 
1,193 saleswomen; 380 bookkeepers; 
315 cashiers; 622 nurses; 895 schoo) 
teachers; 371 seamstresses; 162 dress- 
makers and 295 milliners. There are 
572 women who are managing a busi- 
ness of their own and 3,413 of the 
employed women are married. 
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Photo by Frank Rogers. 


ULY, as compared with June of this year, showed increases in bank clearings, debits and building 
permits. Seasonal decreases were noted in postal receipts and real estate transfers. The past 
month, in comparison with July, 1924, shows increases in all classifications except building permits. 
The year 1925 to date shows substantial increases over the previous year. Real estate transfers 
have increased 24%; bank clearings, 20%; bank debits, 23%; postal receipts, 9%, and building 

ae} permits 6%. The following public utility connections have been made since the first of the year: 

Water, 3,144; Gas, 2,250; electric light, 2,345; telephone, 2,955. 



























































RBAL ESTATE meee” _— COUNTY BANK CLEARINGS DEBITS TO INDIVIDUAL ACCTS. 
1925 1925 1924 1925 
II (2h rence cares sti ehiededstesencued _ + 08, 506 $ 7,182,127 $ 175,728,270 $221,291,763 $203,546,000 $263,899,000 
February ; 5,826, "384 6,520,472 166,206,564 204,232,270 168,471,000 203,672,000 
March ....... .. 6,297,291 7,447,307 174,544,239 216,108,449 165,481,000 219,668,000 
April 5,981,020 7,086,458 160,062,097 179,608,181 363,104,000 184,462,000 
May 6,649,805 8,992,467 151,836,313 166,792,239 156,441,000 175,781,000 
June ... .. 5,936,195 9.197,746 147,763,351 177,510,437 145,519,000 184,294,000 
SU © Avininck iscanbrilahiallapseindilla tide 6,137,307 6,540,717 147,647,935 184,530,172 147,278,000 184,649,000 
Sub-Totals  _...22...02-......---.--------$42,794,418 $52,917,294 $1,123,788,769 $1,350,078,511 $1,149,840,060 $1,416,325,000 
4,862,863 149,975,148 145,100,000 
5,709,326 218,421,658 190,790,000 
6,072,952 268,289,401 236,115,000 
4,833,171 218,684,948 208,127,000 
6,206,582 229,634,948 248,773,000 
NN ee ates $70, 479, 312 $2,208,784,872 $2,178,745,000 
POSTAL RECEIPTS BUILDING PERMITS WATER CONNECTIONS 
1924 1925 1924 1925 1924 1925 
SII”. © Lisullaanipsisiscstdeieetigiaabbebiht oe 258,268.58 $285,183.15 $ 2,996,770 $2,903,070 42,808 46,823 
February y 266,450.79 272,484.56 2,179,694 2,147,552 43,096 47,175 
March .... .... 264,827.25 281,863.02 2,712,158 2,058,841 43,412 47,675 
April ..... . 249,843.40 263,172.89 2,221,390 3,343,282 43,765 48,210 
, aa 229,122.02 246,524.66 2,726,780 3,804,113 44,171 48,666 
June .... .. 286,959.56 264,010.62 1,882,666 1,649,972 44,520 49,010 
DN rss seakksDisrccesenocceccensedeeasionien 206,208.24 244,428.75 2,230,311 1,990,346 44,807 49,654 
ey ca losin —_——— a - 45,183 
Sub-Totals .... serscenecessseennesehp ip 1 06,679.84 $1,857,667.65 $16,949,769 $17,897,176 45,542 
— aa —_——_—_- ——_——_—_ 45,881 
ae a 224,249.26 2,358,862 46,220 
September . .-- 266,754.03 2,476,733 46,510 
October 295,348.09 2,769,282 
November . 277,622.82 1,047,468 
December 334,674.13 940,110 
a FY 26,542,224 
4,108,340 
Greater Dallas $30,650,564 
GAS METERS ELECTRIC LIGHT CONNECTIONS TELEPHONE CONNECTIONS 
1924 1925 1924 1926 1924 1925 
January 51,880 45,361 50,007 48,974 54,190 
51,847 45,516 50,400 49,313 64,756 
52,107 45,826 50,748 49,758 55,196 
52,364 46,162 51,161 50,405 65,725 
52,680 46,462 51,618 50,724 56,413 
53,005 46,695 51,882 50,834 56,518 
53,416 47,034 62,168 50,926 56,661 
47,449 51,128 
48,199 51,798 
48,882 52,691 
49,454 53,307 
49,823 53,706 





We are indebted for the statistics shown on this page to: Dallas Clearing House Assn.; Federal Reserve Bank; Commercial 
Record; Post Office; Building Inspector; Dallas Power & Light Co.; Water Department; Dallas Gas Oo.; Dallas Telephone Co. 
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Official Organ of the Chamber of Com- 
merce, published monthly in the 
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Sparks from the 


Relief for Drought Area—At the 
invitation of the Farm’ Bureau 
Federation, the Dallas Chamber of 
Commerce sent its representative 


to Austin, Monday, July 27, to attend 


the conference to effect relief for the 
drought stricken counties in Central- 
South Texas. The needed relief was 
found to be the delivering of feed 
stuff, in these drought stricken coun- 
ties from interstate points, such as 
Kansas and Oklahoma. There was an 
immediate demand for hay, corn and 
oats to feed the live stock and farm 
animals. In some counties there was 
not a blade of grass or any kind of 
feed stuff being produced and it was 
necessary to ship in, from outside 
points, a large volume of feed stuff. 
It was felt that if the railroads and 
the other business interests in Texas 
should co-operate in bringing about 
the delivery of this feed stuff into 
the drought stricken area at the low- 
est possible cost, that these people 
would be able to tide over their diffi- 
culties until another crop was reached. 


The meeting came to order at 10:00 
a. m. Monday, July 27, there being 
present approximately four hundred 
farmers and Chamber of Commerce 
representatives from the drought 
stricken area. A committee was se- 
lected from this organization to rep- 
1esent the farms in this area and a 
committee selected from the railroad 
men present to work out a basis 
whereby the carriers would undertake 
to reduce the freight rate to apply on 
feed stuffs, such as hay, corn and oats 
from Kansas and Oklahoma to the 
drought stricken area of Texas. This 
committee, representing the shippers, 
consisted of Mr. W. D. Farris, Ennis, 
Chairman; Ben K. Clement, Waco; J. 
C. Webb, San Marcos; B. C. Giddings, 
Brenham; Owen W. Sherrell, George- 
town; W. A. Wurzbach, San Antonio; 
Joe C. Carrington, Cuero; Senator A. 
E. Wood, Granger; A. L. Reed, Dallas. 
Mr. Reed was elected Secretary. The 
Committee representing the railroads 
was J. F. Hershey, Santa Fe Lines; 
Horace Booth, I. & G. N.; S. G. Reed, 
Southern Pacific; J. F. Garvin, M.-K.- 
T.; J. F. Lehane, Cotton Belt; John 
A. Hulen, T. & B. V. and Ft. Worth & 
Denver. 


This committee met with the rail- 
roads and worked out a basis whereby 
the carriers have recommended to 
their executive officers an emergency 
reduction of 50 per cent in the freight 
rates on hay, corn and oats from in- 
terstate points to the drought stricken 
area. 


The Committee which represented 
the farmers and shippers of this con- 
ference was made a permanent com- 
mittee for bringing about and making 
effective the proposed relief. The 
proposed reduction on hay from inter- 
state points would amount to a sav- 
ings, to the drought stricken area, of 
approximately $8.00 per ton and 





| 
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of C. Dynamo 
om 
would enable the farmers in this ter- 
ritory to buy their hay for the feed- 
ing of their livestock at a considerable 
saving in the delivered price. Means 
for the distribution of the feed stuff 
in the drought stricken area will be 
worked out when the rates have been 
made effective. 
——o 
Reed to Head Traffic League—A. L. 
Reed, manager of the Transportation 
Department, was elected president of 
the Texas Industrial Traffic League 
at the annual membership meeting 
held in Galveston last month. E. P. 
Byers, of Fort Worth, was chosen 
vice president, and F. A. Leffingwell, 
Dallas, secretary-treasurer. 


Boswell Named Representative—John 
Boswell, head of the Southwest de- 
velopment work of the Dallas Cham- 
ber of Commerce, represented this 
body at the National School for Com- 
mercial and Trade Executives at 
Northwestern University, Evanston, 
Ill., July 20th to 21st. 











Membership Committee 
Honor Roll 


Membership Committeemen responsi- 
ble for five or more new members to 
the Chamber of Commerce: 


RAY SHELTON 
Shelton-Chevrolet Company 
Automobiles 
W. MARION NEWMAN 
Commercial Printing & Letter Service 
Company 
Advertising-Direct-By-Mail 
L. 8S. DICKASON 
Linz Bros. 
Retail Jewelers 
HARROLD VOLK 
Volk Bros. Company 
Shoes—Retail 
FRANK SEAY 
Mosher Steel & Machinery Co. 
Iron and Steel Products 
KING DUGGAN 
The Davis Hat Company 
Hats and Caps—Wholesale 
F. H. KIDD 
Graham-Brown Shoe Company 
Shoes— Wholesale 











Record Agricultural Exhibit 
For State Fair 


Plans to make the agricultural ex- 
hibit of the 1925 State Fair the 
greatest in its history are being made 
by J. A. Moore, recently appointed 
superintendent of the exhibit. 


Mr. Moore is now traveling through- 
out Texas in the interest of the com- 
ing Fair, showing farmers how best 
to prepare their exhibits. The num- 
ber of premiums has been increased 
from thirty to forty-eight, and parts 
of the State that have heretofore 
never been represented are planning 
to send exhibits. 


——______~ 
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COLONEL WILLIAM MITCIIELL 
P. & A. Photos. 


Colonel William Mitchell, chief of 
the Air Service for the 8th Corps 
Area, and one of the world’s foremost 
authorities on aviation, visited Dallas 
on July 24, for the purpose of attend- 
ing the informal dedication of Love 
Field to the Government. He spoke 
before a joint meeting of the Dallas 
Chamber of Commerce, the Dallas 
Flyers’ Club and the Lions’ Club. 


His subject covered the develop- 
ment of aviation in the Southwest 
and the need for a unified control of 
America’s aerial forces. His interest- 
ing speech was but a series of word- 
pictures which literally kept his audi- 
tors up in the air. While Col. Mitchell 
found Dallas already sold on aviation, 
his talk brought home to the people 
of this city the wonderful develop- 
ments that the future holds in aerial 
transportation. 


His comments on the Dallas field 
and the aviation possibilities of future 
Dallas are contained in the article 
“Above the Dallas Skyline” in this 
issue. 


—---—-90 ——— 


Kessler Plan Committee 
Named 


Definite action toward the realiza- 
tion of the Kessler Plan in Dallas was 
taken last month when Mayor Louis 
Blaylock, after conferring with T. M. 
Cullum, president of the Chamber of 
Commerce; Charles Sanger, Kessler 
Plan Association president, and C. C. 
Simmons, City Plan Commission 
chairman, appointed the following 
committee: Harry A. Olmsted, L. A. 
Stemmons, Frank L. McNeny, C. E. 
Ulrickson and Alex Weisberg. 


Selection of the committee followed 
adoption otf a resolution by the City 
Plan Commission, asking that a group 
of citizens be appointed “to devise 
ways and means of carrying out the 
Dallas city plan along the lines 
adopted in St. Louis.” 


Shearman Company Erects 
Dallas Plant 


The Dallas Plant of the Shearman 
Concrete Products Company of Little 
Rock is under construction on a five 
acre tract south of Hudnall on the 
main line of the Missouri, Kansas & 
Texas Railway. 

Five concrete kilns, an office build- 
ing and a frame shed are being erect- 
ed on the property and two tracks 
are being laid from the main line of 
the Katy. Although the head office 
of this concern will still be main- 
tained at Little Rock, all concrete 
sewer, drainage and culvert pipes will 
be distributed from Dallas. The new 
plant will represent an investment of 


are: A. N. Shearman, president; R. 
S. Lander, secretary-treasurer. Ac- 
cording to T. L. Peeler, industrial 
commissioner for the Katy, Mr. Lan- 
der will spend most of his time in 
Dallas, superintending the local plant. 
oO 


W. W. Brown, for the last several 
years division freight agent for the 
M.-K.-T. Railroad, will become man- 
ager of the firm of Fowler & 
McVitie, one of the oldest steamship 
agencies in the State. 

0 

Gene Oliver, for the past four years 
manager of the Majestic Theater, will 
be transferred to Little Rock where 
he will act in the same capacity with 
the Interstate Amusement Company’s 





























$150,000. Officers of the company theater at that point. 
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<A The private office of Mr. Orville Thorp of The Orville Thorp Agericy, General Agents for 
Texas, Kansas City Life Insurance Company, Magnolia Building. 
Equipped with Standard Grade ‘‘A** Desks. 


uted throughout the entire world are 
convincing proof of the excellence of the 
product, and demonstrate the success obtained 
by thorough and skillful manufacturing. @ The 
progressive development, covering a period of 
nearly half a century, insures the enduring quali- 
ties which characterize Standard Desks as the 
STANDARD of the WORLD. 
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Mi ORE than a million Standard Desks distrib- 
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STEWART OFFICE SUPPLY Co. 
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You Are Safe 
ON THE 
INTERURBAN 
* 


Cars Hourly Between 


DALLAS 
WACO 
CORSICANA 
DENISON 


and intermediate points 

















Good Will Tour Is a Success 


NE of the most enjoyable good- 

will tours in which Dallas people 
have ever participated was that to 
McKinney and intermediate towns, 
staged July 8, under the auspices of 
the Courtesy Caravan Committee. 
‘More than 100 Dallas people boarded 
the special interurban train, where 
wonderful service throughout was 
furnished by James P. Griffin, pas- 
senger traffic manager of the Texas 
Electric Railway, and associates. 


At Richardson, the first stop, fol- 
lowing a parade and concert by the 
Dallas band, Tom McKamy, first May- 
or of the town, welcomed the party 
to the city and other addresses were 
made by Sam P. Harben and Sher- 
wood Spotts. Lemonade and cake 
were served by the graduating class 
of the High School and Hawaiian 
music was furnished by Richardson 
musicians. District Clerk John H. 
Cullum responded to the address of 
welcome. 


The Caravan found Plano elabo- 
rately decorated with flags in honor 
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what it does. 


and see our display. 


Phone X-5065 
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Years 


Of experience in the manufacture of high grade 
Office furniture is your assurance that every piece 
of merchandise bearing the Macey trade mark will 
give life long service and satisfaction. Ma 
filing equipment is in use in nearly every civilized 
country in the world—not for what is, but for 


In this splendid line there will be found a file 
for every use. Your preference can be either 
wood or steel and we can supply it. Come in 


THE CED LINE 


Steel Files, Wood Files, Filing Supplies, Steel Safes, 
Office Desks, Matched Office Suites, 
Sectional Bookcases 


ABBEY BROTHERS 


First Unit, Fourth Fioor, Santa Fe Bidg. 





Macey 


DALLAS, TEXAS 

















Authorized Macey Dealers 




















of the party. Refreshments were 
served at the City Hall, where the 
address of welcome was made by 
Mayor J. T. Horn, with the response 
by General Manager Charles Saville 
of the Dallas Chamber of Commerce. 

The welcoming address at Allen 
was given by P. A. Marcom, cashier 
of the First National Bank, and the 


response by Fred Hoopes. Again re- - 


freshments were enjoyed. 

At McKinney the Rotary and Lions’ 
Clubs and the Chamber of Commerce 
joined in the luncheon meeting with 
the Dallas party, with Will J. Rhea 
serving as toastmaster. Mayor Tom 
Perkins made the address of welcome. 
Judge George P. Brown was another 
McKinney speaker, and _ responses 
were made by Herman Philipson, 
chairman of the Courtesy Caravan 
Committee, R. E. L. Knight, Jr., J. 
Perry Burrus and B. A. McKinney, 
the latter two being former residents 
of McKinney. Many former McKin- 
ney people now reside in Dallas, with 
a score or more on the trip. 

An amusing and effective feature 
of the luncheon was a mock wedding. 
The Rev. Clifford Weaver of McKin- 
ney, in well chosen and humorous lan- 
guage, united in wedlock “Mr. Dal- 
las,’ in the: person of Alphonso 
Johnson, and “Miss McKinney,” which 
was a life-size paint:ng of a bride. 
They were united in “eternal bonds 
of friendship and companionship.” 
The McKinney Chamber of Commerce, 
through President Walter B. Wilson 
and Secretary C. W. Smith, gave 
splendid co-operation in arranging de- 
tails of the visit. 

Fred McJunkin was parade mar- 
shal, with George H. Bird as his first 
lieutenant. The Courtesy Caravan 
Committee in charge of this trip in- 
cluded the following: Mr. Philipson, 
chairman; Otto Lang, D. L. Whittle, 
R. E. L. Knight, Jr., John J. Friedi, 
Alphonso Johnson, James J. Griffin, 
Myron Everts, and Z. E. Black of the 
Chamber of Commerce, secretary. 

0 


Dallas Banks Show Big Gain 


Both the resources and the deposits 
of the fifteen Dallas National and 
State banks showed large increases, 
according to the statements issued by 
the banks in answer to the Comp- 
troller’s call. 

On June 30th, 1925, resources to- 
taled $156,509,329.50. This is an in- 
crease of $22,941,414.95 over June 
30th, 1924, and a seasonal decrease 
of $14,318,287.96 as compared with 
the call of April 6, 1925. 

Deposits on June 30th totaled $130,- 
805,360.46, an increase of $22,710,758- 
.45 over June 30th, 1924, but a de- 
crease of $13,676,341.32 since April 
6, 1925. 

Dallas now has eight National banks 
and eight State banks, one bank, the 
Jefferson State Bank, having opened 
since the call of June 30th. Total 
capitalization is $14,200,000. 
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| Business Opportunities 5 
KOOP 5 eID TMI) Se 
New York manufacturer desires 
Dallas representative to handle fiber 
screw anchors. Backed by three year 
advertising campaign. Refer to No. 
161. 


Kansas City manufacturer desires 
Dallas sales organization to handle an 
electrical nut warming machine. Re- 
fer to No. 162. 


St. Louis manufacturer desires Dal- 
las representative calling on plumbing 
and hardware trade to handle a line 
of nipples, pipe fittings, etc. Refer 
to No. 163. 


Buffalo manufacturer wants manu- 
facturer’s agent calling on woodwork- 
ing and refrigeration plants to handle 
their dry kilns. Refer to No. 164. 


San Francisco manufacturer wants 
advertising specialty salesman to han- 
dle a “pocket reminder.” Refer to 
No. 165. 


Detroit manufacturer desires distrib- 
utor to handle vacuum syringe. Re- 
fer to No. 166. 


Indianapolis manufacturer desires 
agent to handle a line of electrical 
specialties. Refer to No. 167. 


New Orleans manufacturer wants 
State or district manager for their 
line of guaranteed silk hosiery. Re- 
fer to No. 168. 


Marietta (Ohio) manufacturer 
wants representative to handle a new 
home exerciser. Refer to No. 169. 


Los Angeles manufacturer wants 
representative or selling organization 
to handle their line of store, office 
building, bank, etc., directories and 
name plates. Refer to No. 170. 


St. Louis manufacturer wants rep- 
resentative or manufacturers’ agent to 
handle a line of mailing envelopes. 
Refer to No. 171. 


Utica (N. Y.) manufacturer wants 
representative to handle line of pic- 
ture and map puzzles and games. 
Representative must be able to cover 
entire State of Texas. Refer to No. 
172. 


St. Louis manufacturer wants rep- 
resentation in Dallas and territory for 


boiler observer which enables firemen . 


to inspect fires without opening door. 
Refer to No. 173. 


——()—-- - 


Publicity For Garza 


Reservoir 

The June issue of the Manufac- 
turers’ Record, published in Baltimore, 
carried a two page article on the new 
$5,000,000 Garza Reservoir, written 
by R. A. Thompson, Consulting En- 
gineer, of Dallas. The article, al- 
though technical, is a most interest- 
ing description of the tremendous 
project which Dallas has undertaken 
to insure its future water supply. 





The Towering Power Plant Smokestack--A 
Monument to Those Who Have Worked 


to Produce a Universal Servant 
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In days gone by, human labor was required to accomplish every 
task. 


It is only in very recent years that mechanical aid has become 
available generally. And within a. few short years ELectriciTy 
stands as the most effective agent of service to mankind. 


In the power plant huge machines are pouring out this current 
which lights your homes, the streets through which you must go 
at night, and every place where you may seek recreation. If you 
should pause a moment, you will think of other things that Exec- 
TRICITY does for you. IT makes your home attractive to the sight, 
and clean to live in. IT sews your clothes, and launders them there- 
after. IT pumps water for you, and makes ice. The applications 
number thousands, and new uses are being discovered every day to 
which this service is adapted. 


At the push of a button or turn of the switch, you control the 
service of Erectricity, developed by geniuses like Volta, Franklin, 
Edison and Tesla. 


An invitation is extended to you and your friends to 
visit our new power plant 


X-4151 


Dallas Power & Light Co. 
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_ Dallas Transfer 
& Terminal 


| Warehouse Co. 


SECOND UNIT 
SANTA FE BUILDING 


The largest and most modern 


warehouse in the Southwest 
DiwSe 


Has facilities for all kinds of 
distribution service; also dis- 
play, sample rcom and _ office 
space located in business dis- 
trict. 

We can help you solve your 
distribution problems in an eco- 
nomical way and invite your 
inquiries for any information. 


Remember there is a_ dif- 
ference in Warehouse Service. 
We give you the kind that helps 
your business. 








LET NATURAL | 
GAS SOLVE YOUR | 
FUEL PROBLEMS | 





LONE STAR GAS | 
COMPANY 


SOUTH’S LARGEST 
WHOLESALER OF 
NATURAL GAS 














Above the Dallas Skyline 


(Continued from page 10) 


Blaylock and the Commissioners, a 
plan was worked out whereby the 
size of the field was increased to 117 
acres. 


Dallas is particularly fortunate in 
having several agencies working to 


‘make this a great aviation center. The 


Dallas Flying Club, an active and ag- 
gressive organization, with a vision 
of what aviation will be in the future, 
has done as much as any other group 
to sell Dallas on this phase of its 
future development. B. B. Owens, 
president, and Jack L. Freeze, secre- 
tary, are both fiyers and they have 
worked consistently, with the other 
members, to make their club one of 
the best in the country. 


The Military Affairs Committee of 
the Chamber of Commerce, under the 
chairmanship of Dr. J. O. McRey- 
nolds, also has been an active agent 
in the furtherance of military and 
commercial aviation here. Mayor 
Blaylock and the City Commissioners 
are responsible for providing the 
Municipal Landing Field and, with- 
out their interest, Dallas would not 
be in its present enviable position. 


The Air Mail 

HE first official air mail route 

was established in May, 1918, 
between Washington and New York. 
It was soon found that the distance 
between these cities was too short to 
greatly accelerate the handling of 
mail matter, as the time required to 
get the mail to and from the flying 
field was greater than the time saved 
by the use of aeroplanes. Out of this 
first experiment grew, by degrees, 
the transcontinental mail _ route, 
stretching 2,680 miles across the 
continent. At the start, only short 
daylight hops were made, but it soon 
was realized that in order to make the 
air mail a success it would be neces- 
sary to carry letters and parcels the 
entire distance by plane, and without 
stopping at night. After a great deal 
of experimental work the thousand- 
mile stretch between Chicago and 
Cheyenne was illuminated and the 
continuous flight schedule was at last 
a reality. 


In Dallas, Postmaster John W. 
Philp was watching these develop- 
ments with keen interest, for he is an 
enthusiastic exponent of commercial 
aviation. He spent a great deal of 
time and effort on the problem, and 
finally obtained the co-operation of all 
the major Texas cities in making 
Dallas a concentration point for air 
mail. 

Under this plan, cities to the south 
of here can send their mail to Dallas 
for transportation via air mail to 
Chicago, where connections are made 
with New York, San Francisco and 
intermediate points. In November of 
this year, the plan for the Chicago- 
Dallas air mail wiil be placed in 
operation and Dallas will become one 
of the air mail centers of the Nation. 


Dallas is a logical concentration 
point for this type of mail, as, in ad- 
dition to having splendid transporta- 
tion facilities to all points, the postal 
receipts in 1924, for this city alone, 
were almost 75% of the combined 
receipts of Ft. Worth, San Antonio 
and Houston. 

Plans for the extension of the air 
mail service south to Mexico City are 
already being discussed. Mr. Philp 
has expressed his interest in this 
project and his influence undoubtedly 
will be of great weight in consummat- 
ing this important step in aerial 
transportation. 


Dallas—A Military Airport 

HE original leasing of Love 

Field brought Government recog- 
nition in the form of making Dallas 
an official military airport. Congress- 
man Hatton W. Sumners, Major Gen- 
eral Mason Patrick, Col. William 
Mitchell and Col. C. C. Culver, were 
instrumental in having this c.ty 
placed on all Government air maps. 
Lieut. W. C. Morris is in charge at 
this point, his principal duties being 
to maintain laison with the reserve 
officers in the northern district of 
Texas, thus affording the Govern- 
ment an invisible air force that can 
be placed on a war footing in a re- 
markably short time. Almost all army 
planes flying north or south make 
Dallas a stopping point en route. 


Why Dallas Is a Logical Air Center 


HERE are several reasons why 

Dallas is most assuredly going to 
continue to be one of the principal 
commercial air centers of America. 
Col. Mitchell, in his speech before the 
meeting held in his honor on July 
24th, called attention to the topog- 
raphy of the State of Texas, where 
planes may be operated with the 
minimum of climatic and geographic 
interference. He also hinted at the 
possibility of the transcontinental 
mail being operated over the southern 
route, through Dallas, in the near 
future. 

Aerial transportation, like all other 
forms, develops in those sections 
whose needs justify it. Within one 
hundred miles of Dallas, which is the 
immediate trade territory of this city, 
only 12% of the area of Texas is in- 
cluded, yet 43% of the population, 
45% of the number of farms in culti- 
vation, and 42% of the business con- 
cerns of the State are found. 

Dallas is also the one great market 
place of the Southwest, comprising 
four States and forming an area two 
and a half times the size of France. 

The development of the Southwest 
will go hand in hand with the develop- 
ment of air transportation and the 
citizens of this city, twenty years 
from now, will name the number of 
air lines radiating from Dallas in the 
same manner that they now point 
with pride to its railroad and inter- 
urban facilities. 
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Southwest Development 


Service Growing Sh OW Cas eS 
The Southwest Development Serv- - aan 


ice, inaugurated by the Dallas Cham- 





ber of Commerce in May, is proving and 

very popular as is evidenced by heavy Modern 
demands for its services and numer- 

ous letters of appreciation for service Store 
rendered. In fact, it is taxing the Fixtures 


capacity of the new bureau to re- 
spond to all requests for help from 
Southwest communities. Secretaries 
of commercial organizations in the 
smaller towns of Texas and adjoining 
States are unanimous in declaring |! §QOUTHERN FOUNTAIN & FIXTURE MFG. CO. 
that Dallas has met a real need in cm 
the establishment of this new depart- tescereanec ones 
ment. 


From Manufacturer Direct to 
You---at a saving in price and 
freight. 
































The Development Service  recog- 
nizes that Dallas’ future growth anid 
prosperity depend very largely on 
& the growth and prosperity of the :om- 

munities in the Southwest. By help- 
ing them solve their own development 
problems, Dallas is indirectly aiding 
her own development. The department 
constantly studies problems of South- 
west communities and seeks the best 
solutions for them. It thinks, talks, 
and acts in terms of the communities 
it seeks to serve. Representatives of Ready ice-cold—in the 
the department visit towns only »n patented, serilised bottle 
their invitation. Close co-operation pe he pres 
with existing service agencies, such —to delight your taste and 
as the A. and M. College of Texas quench your thirst. 
and district commercial organizations, 














is maintained. By visits and corre- That’s what good service, 
spondence, contact is maintained with in our plant and at the 
the entire Southwest. The depart- stores of our dealers, gives 
i ment takes every opportunity to re- we 
i cognize worthy accomplishments of Come visit our plant and 
communities. Intimate knowledge of see how our sanitary 
current developments in the Southwest ruethods provide for abso- 
is had at all times and assistance of lute purity. 
the Dallas Chamber of Commerce of- ? 
fered when it might be welcome. ee ene ae 
ome, 
The activities of the new depart- poten Prcessitin 
& ment are so varied that it is impos- 





sible to enumerate all of them. Help 
in organizing a Chamber of Commerce 
in a community without such an or- 
ganization is a frequent activity. 
Advice and help in strengthening »x- 
isting organizations is another gener- 
al activity. Quite frequently it is 
found that one community has an ap- 
parently serious problem which an- 
other has successfully solved. The 
Southwest Development Service helps 
the community with the problem to 
know how the other solved it. It is 
a well known fact among commercial 
organization secretaries that a little 
“outside help”—especially if it comes 
from a larger town—will often “put 
over” a local project when all local 
efforts have failed to arouse en- 


| thusiasm. The Southwest Develop- Delicious and Refreshing 


ment Service often meets this need. 








The department was started on a 
very modest scale, and the scope of | COCA-COLA BOTTLING CO. 


its activities will be broadened as »x- 














perience and demand justify it. It 1101 2nd Avenue, Dallas. 

is hoped to eventually make the South- | Borrieo twoer aw Exciusive Licens:: FRom Tut Coca-CoLa Company, ATLANTA, Ga, 
; west Development Service a domi- : SsaannannearRE WR ANAAAAAMIRAAMANAA CE 

; nant factor in promoting the growth 





and prosperity of the great territory 
of which Dallas is the center. 
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| 53,500 | 
per Minute 





ROM January ist of this year through 


|| «7 April, the American people invested 


$3,500 a minute, Sundays and holidays in- 


| | cluded, in their public service utilities--- 


$611,000,000.00. 


One of these securities was your Gas Com- | 


pany’s 7% Preferred Stock. 


AB CIGIEQD et 


THE DALLAS GAS COMPANY 


Dispensers of Natural Gas 











3,628 Owners of 11,219 Automobiles 
regularly save 


One Sixth of their Premiums 


by placing their Auto Insurance 


In 


Employers Casualty Co. 


A Stock Company that Shares Profits with Its Policyholders 


_ “Join them and save your Sixth”’ 





Home Offices, Interurban Bldg., Dallas 
Telephone X-7153 


HOMER R. MITCHELL, W. B. HEAD, 

Vice-Pres. and Genl. Mgr. President 

Wichita Falls, Fort Worth, Breckenridge, El Paso, Houston, San Antonio, 
Galveston, Beaumont, Waco, Austin 


(Same Personnel and Management as Texas Employers’ Insurance Assn.) 





Le -? —-.. <2 —-—- a ~~~ 


During July thirty-eight new mem- 
berships were added to the Chamber 
of Commerce roll. 


NEW BUDGET SUBSCRIBERS 

Alaska Refrigerator Co., (Wholesale Furni- 
ture Mart) Wholesale Furniture; 2625 Elm St. 

“gg 2 seunite Monufacturing Co., (Whole- 
sale urniture art Ww ; . 
2625 Elm St. ) holesale Furniture; 

Fibre Craft Chair Co. (Wholesale Furni 
Mart) Wholesale Furniture; 2625 hg: gg 
_Foster Brothers Mfg. Co., (Wholesale 
Furniture Mart) Wholesale Furniture; 2625 
Elm St. 

Gibson Refrigerator Co., (Wholesale Furni- 
ture Mart) Wholesale Furniture; 2625 Elm 
Street. 

The Gift Company of America; Gifts 
Wholesale; 716 Santa Fe Bldg. 

Hill-Hoel Manufacturing Co., (Wholesale 
Furniture Mart) Wholesale Furniture; 2625 
Elm St. 

Hors:er Manufacturing Co., (Wholesale 
— Mart) Wholesale Furniture; 2625 
m St. 
Kroehler Manufacturing Co., (Wholesale 
Furniture Mart) Wholesale Furniture; 2625 
Elm St. 

Jack Little; (Wholesale Furniture Mart) 
Furniture—Who'esale; 2625 Elm St. 

Marquette Cloak & Suit Co., Clothing 
Wholesale; 1205 Commerce St. 

Moore Brothers Company, (Wholesale 
Furniture Mart), Wholesale Furniture; 2625 
Elm St. 

J. D. Rogers, (Gurney Refrigerator Co.), 
Wholesale Furniture Mart; 2625 Elm St. 

Rodgers-Wade Furniture Co., (Wholesale 
Furniture Mart), Furniture—Wholesale; 2625 
Elm St. 

NEW INDIVIDUAL MEMBERS 

American Can Company, W. A. Mears; Tin 
Cans; 1405 Sw. Life Bldg. 

American Concrete Products Co., Chas. A. 
Ritter; Concrete Products; 315 Andrews Bldg. 

Geo. W. Brooks Auto Works; Gco. W. 
Brooks; Auto Painting and Tops; 2643 Com+ 
merce St. 

Edward Crump, Real Estate and Builders; 
730 Wilson Bldg. 

Cupples Company, Richard Neff; (The 
Rhino Tire Co., Local Distributors) ; Manufac- 
turers’ Agents; 2160 Main St. 

Dallas Nettleton Shoe Co., E. A. Easton; 
Shoes—-Retail; 1526 Main St. 

Dixie Lyceum Bureau; M. C. Turner, Megr., 
Lyceum Bur-.au; 510 Wilson Bldg. 

R. E. Hall Company, R. B. Hall, Re- 
frigeration and Refrigeration Equipment; 1212 
Magnolia Bldg. 

Houdaille Po’k Co., Eugene Polk; Distribu- 
tors Shock Absorbers; 2114 Jackson St. 

Clarence Hudnall; Feed, Hay and Grain; 
R. F. D. No. 6, Dallas. 

Kansas Central Indemnity Co., F. E. Logan; 
Insurance Company (Health and Accident) ; 
1142 Athletic Club Bldg. 

Korfhage, C. W. (Wales Adding Machine 
Co.), Adding Machines; 301 Simpson-White- 
man Bldg. 

G. L. Moody (Texas Farm Investment Co.) 
Home Building; 408 Merc. Bank Bldg. 

National Health & Accident Co., A. B. 
Marker; Insuranc2 Company; 311 Thomas 
Bldg. 

The Richmond Company; I. D. Richmond: 
Printers—Rubber Stamps; 606% S. Akard St. 

Roddis Lumber & Veneer Co., G. L. Toel; 
Building Materials; 402 Elm St. 

Rogers Automatic Window Control Co., J. 
M. Rogers; Building Specialties; 326 N. Ervay 
Street. 

Southern Saw & Brush Works, W. O. Mc- 
Adams; Gin Machinery; 3316 Elm St. 

Southwestern Sales Agents’ Supply Co., J. 
Sutton Witt; Manufacturers’ Agents (Direct 
Sclling), 469 Marvin Bldg. 

R. . Taylor, Engineer—-Consulting and 
Mechanical; 1805 Magnolia Bldg. 

Tostwich, Inc., Roy H. Crane, Food Equip- 
ment; 724 Santa Fe Bldg. 

Trinity Heights Realty Co., S. N. Dooley, 
Real Estate; 100 Woodin Blvd. 

J. W. Wilson Company, J. W. Wilson; 
Cotton Buyers and Exporters; 910 Kirby Bldg. 

E. A. Wood, City Planning Engineer; 307 
City Hall. 


Fu 
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What Is Profit? 


Profit, according to some of the old 
school arithmetics, is the difference 
between the price which a merchant 
pays for an article and the price for 
which he sells it. Some merchants 
and accountants call it gross profit. 


In modern trade language both are 
wrong. Only a small part of the dif- 
ference between the cost price and 
the selling price is profit. Out of the 
difference must come the expenses, 
which sometimes absorb from ninety 
to ninety-five per cent of the entire 
margin. 


How numerous these expenses are, 
is indicated by the following list sug- 
gested for study by the National Dis- 
tribution Conference organized under 
the auspices of the Chamber of Com- 
merce of the United States: 


Wages, rent, heat, light, power, 
telephone, supplies, cost of capital, 
bad debts, freight and cartage, losses 
due to markdowns, returns and pilfer- 
ing; unknown losses due to other 
causes and mistakes; deliveries, sell- 
ing on approval, small purchases, long 
credits, styles demanding a_ wide 
variety, taxes, size of territory, de- 
centralization of purchases by mer- 
chant and consumer, turnover, buying 
by the merchant in small shipments 
and broken packages. 


If the retail merchant succeeds in 
meeting all these costs out of the 
margin between buying and selling 
prices, what is left is profit. If not, 
he is out of pocket and out of luck. 


—— - QQ 


Dallas At a Glance 


Dallas ranks 42nd in population in 
the United States. 

—23rd in postal receipts. 

—21st in building permits. 

—19th in bank clearings. 

—15th in jobbing business. 

—7th as an insurance center. 

—5th in the distribution of dry 
goods. 

—3rd in the distribution of farra 
machinery. 

lst in the manufacture of cotton 
gin and machinery, and 

—-lst in the manufacture of sad- 
dlery and harness. 

Dallas has the longest concrete via- 
duct in the world. 

—the largest State Fair in the 
United States. 

—the largest terminal warehouse 
outside of New York City. 

—the tallest building in the South. 

—more telephones than any other 
Southern city. 

—107 buildings from five to twen- 
ty-nine stories in height. 

—more than 700 wholesale con- 
cerns. 

—230 miles of paved streets. 

—4,000 acres in parks and play- 
grounds. 

—22 rail outlets, and 

—2,000,000 people within a hundred 
mile radius. 

-—the largest printing center in the 
South. 


From “Dailas—Its History, Develop- 
ment and Beauty.” 














T O supply the needs of big 
IS industries we have formed 


S O lvi I) 2 a company in Dallas for 

~q the exclusive handling of New 

the Rail and Re-Laying Rail Spikes, 
Bolts, Switches and Frogs. 


We carry an enormous stock 
Problem and can make prompt shipment 
on new rails, from eight to 


twenty-five pounds. 














Our very desirable foreign and domes- 
tic mill connections enable us to quote 
prices on car lots at very attractive 
figures. 


We stock in Dallas 
new and guaranteed 
Re-Laying Rails of all 
sizes for Mines, Log- 
ging Companies and 
Industrial Plants. 


Re-Laying Rails are stocked in Dallas 
and other points over the State, which 
insures prompt shipment. 


Freight rates are in our favor-~let us 
quote on your requirments. 


Phone E-0542 





(Ss RA: 


614 Trunk Ave. On Southern Pacific Tracks 
DALLAS, TEXAS 























Ward’ 
range- 


RUSH 


Reg US Pat off 
ALSO 
Lémon- CRUSH: 
AND 
Lime-CRUSH 


Orange-Crush Bottling Co. 


700 So. Ervay St. Phone Y-6888 


DRINK 
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“Failored to Hitt 


PROTECT 
YOURSELF 


From the Summer Sun, at 
home or in the office, with 
made-to-measure awnings. 


re ong 


Dallas Tent and 
Awning Co. 


Phones: Y-2119 Y-2110 
3401-7 Commerce St. 








REBUILT 


Remingtons 
Underwood: 
Royals —Smiths 









Easy to buy or rent. 
Bargains you can 
not afford to over- 
look. Come in, | 
write or phone. [| 


American 
Writing 
Machine Co. 


1503 Commerce Street 
PHONE X-2740 

































Can You Beat It? 


The Marvin Building sold in 1902 
for $66,000, eleven years later it 
changed hands for $205,000, and in 
1920 Z. E. Marvin paid $300,000 for 
it. 

A 100 ‘ft. lot at Jefferson and 
Llewellyn Streets, Oak Cliff, was sold 
in 1924 for $9,450. It cost Kinnison 
Brothers, the sellers, $4,750 in 1915. 

A piece of property at the north- 
east corner of Colonial and Feabody 
Avenues sold in 1923 for $11,500 cash. 
The purchase price in 1914 was $4,750. 

A business lot at the corner of 
Commerce and Harwood Streets was 
purchased for $6,000 in 1898, and 
sold for $148,000 in 1922. 

The property at 1609-11 Main St. 
was purchased in 1900 for $11,000. 
This property has increased at the 
rate of $11,000 per year and is now 
renting for $15,000 a year. 

In May of this year 292-acres of 
land between Mocking Bird Lane and 
Lovers’ Lane, adjoining Highland 
Park West and Loma Linda, sold for 
$335,800. Twelve years ago this land 
was bought for about $100 an acre. 
1,000 per cent in 12 years! 

A tract of land at the corner of 
Cedar Springs Road and Oak Lawn 
Avenues was purchased in 1901 for 
$4,000 and ‘sold in December, 1923 
for $80,000. 
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Scott Leases Hotel 


George C. Scott of Houston, opera- 
tor of the Tennison Hotel at Houston 
and the Waco Hotel at Waco, has 
leased for 25 years, at a total con- 
sideration of $945,000, the new 10- 
story hotel at Houston and Jackson 
Streets, being built by M., L., and 
John Genaro, owners. It will be 
known as the Scott Hotel. The hotel 
will have about 160 rooms, all with 
bath, and will open about Oct. 1. 


——o——_ 


Real Estate Transfers 
Increase 


“The comparative index of real es- 
tate transfers for Dallas County in 
July, 1925, was 154%, according to 
Hugh H. Hoff, executive secretary of 
the Dallas Real Estate Board. This 
means that the 1,596 transfers re- 
corded in Dallas County for July, 1925, 
is 154% when compared with 1,027, 
which is the average number of trans- 
fers recorded for Dallas County in the 
month of July during the five years 
1920-1924,” said Mr. Hoff. The com- 
parative index for the preceding 
months of this year has been as fol- 
lows: January, 113%; February, 
134%; March, 187%; April, 130%; 
May, 128%; June, 149%. 

0 


Tommy had been playing truant 
from school, and had spent a long 
beautiful day fishing. On his way 
back he met one of his young cron- 
ies, who accosted him with the us- 
ual question, “Catch anything?” 

At this Tommy, in a consciousness 
of guilt, quickly responded: ‘Ain’t 
been home yet.” 
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Salat 


| Confidential 

f Real Estate 

| Transactions 
| E buy property 


for individuals or 
f corporations. All of our 
transactions are consid- 
+ ered confidential, and no 
publicity given when 
our clients so request. 
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**34 Years in Dallas” 
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J.W.LINDSLEY 


| & COMPANY 


REALTORS 
c 1209 MAIN ST. 
PHONE X-4367 
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INC. 
DALLAS, TEXAS 


| 

Flying fields and ware- | 
houses at Dallas, Hous- 

ton, Little Rock and 

Tampico, Mexico. : 

| 

! 


Curtiss Distributors 


Builders, designers and 

dealers in all types of 

airplane motors and 
equipment. 


Flying Service 


Intercity transportation 

Aerial photography and 

mapping : Aerial adver- 

tising : Pleasure trips 

Flying instruction 

(@ New ships : Expert 
pilots 














Southern Airways 


} LOVE FIELD Telephone | 
DALLAS H.9950 
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Dallas Business Family 
Growing 


URING July there were 49 addi- 

tions to Dallas’ rapidly growing 
business family. Of these 49 new con- 
cerns, 10 were from other cities, and 
one was from Spain. Firms in other 
cities are learning the advantages of 
branch plants and distribution branches 
in Dallas, and each month finds a num- 
ber that have opened up in Dallas. A 
complete list of all new concerns in 
Dallas in July follows: 


Avenue Pharmacy, druggist; 4422 Gaston 
Ave. U-1677. 

Brownie Fruit Co., of Texas, branch of Los 
Angeles concern incorporated for $50,000. W. 
S. Reed, manager of Texas branch. California 
fruits and vegetables; 2005%4 Cadiz St. Y-4153. 


Bowden, A. F., Company, accountants; 304 
Santa Fe Bidg., Unit 1. X-1873. 

Beaver, Dr. N. B., physician and surgeon; 
1506 Medical Arts Bldg. X-1219. 

Browne & Fisher Shoe Store, retail shoes. 
This is the first of a chain of retail] shoe 
stores formed by T. S. Browne and J. M. 
Fisher. The new company will shortly in- 
corporate and open another store in Dallas 
and later extend its operations to other Texas 
cities. 1814 Live Oak St. X-6955. 

Children’s Vehicle Corp., of East Temple- 
ton, Mass. Manufacturers of baby carriages 
and vehicles. The Dallas branch is located at 
406 S. Lamar St., P. L. Russell, mgr. X-1286. 

Cerper Jobbing House, men’s and _ boy’s 
wholesale clothing. B. Cerper, mgr., 1107% 
Commerce St. X-1856. 

Cheek, Marshall R., dentist, 202 Sw. Life 
Bldg. X-8205. 

College of Fine Arts, private school; 4303 
Swiss Ave. U-2471. 

Cather, W. J., retail clothing; 301 S. Ervay 
St. Y-4287. 

Courtesy Service Station, gasoline and oil; 
2325 N. Henderson St. U-5493. 

Duplex Envelope Corp. of Chicago, envelope 
manufacturers, G. H. Randolph, agent; 227 
Western Indemnity Bidg. 

Diggs, P. A., stocks and bonds; 417 Marvin 
Bldg. X-7189. 

Dallas Box Lunch Co., box lunches; 207 
S. Market St. X-5356. 

Dallas Wrecking Co., lumber; 2005 Live 
Oak St. Y-2064. 

English, H. E., auto livery; 715 Commerce 
St. Y-2343. 

Exide & Watson Stabilator Co. of Dallas. 
Branch of Philadelphia concern. Automobile 
parts. Locke Purnell, mgr., 2027 Young St. 
Y-2281. 

Ferguson Motors Co., handling the Hudson 
and Bssex cars, after taking over the fran- 
chise of William Morriss; 2210 Pacific Ave. 
Y-6515. 

Fairchild Manufacturing Co. of Portland, 
Maine. Refrigerators; P. L. Russell, mer., 
406 S. Lamar St. X-1286. 

Fazzio Grocery and Market, retail grocery ; 
#03 N. Akard St. X-6907. 

Finck, H. W., cigars and tobacco, whsle. ; 
4038 Commerce St. U-2688. This is Branch 
No. 2, Mr. Finck now having 2 stores. 

Hinckley Co., The, sheet metal works, F. B. 
Hinckley, mgr.; 2801 Main St. X-2287. 

High Test Malt Extract Agency, soft drinks ; 
906% Main St. Y-3977. 

Johnson, Dr. Emmett R., dentist; 506 Mer- 
cantile Bank Bldg. X-6627. 

Katy Sash & Door Co., lumber; 2201 Lucas 
Drive. A-6533. 

Louisville Bedding Co., of Louisville, Ky., 
Haskell Rightor, mgr. of Dallas dranch; 2na 
Unit Santa Fe Bldg. 

Lancton, F. C., building accountants; 714 
Praetorian Bldg. X-2037. 

Martin, O. H., Realty Co., real estate, loans 
and rentals; 406 Sw. Life Bldg. X-4002. 

Miller, Philip, auto parking; 1701 Bryan 
St. X-6705. 

Manifold Co., The, of Cleveland, Ohio, mani- 
folding devices; G. H. Randolph, agent; 227 
Western Indemnity Bldg. X-1602. 

Millet, Francisco, representing Snos. De 
Jose Umbert, S. C., of Barcelona, Spain; cot- 
ton. 1416 Young St. X-7379. 

Marquett Cloak & Suit Co., ladies’ ready-to- 
wear, wholesale, branch sales rooms of St. 
Louis firm. Mr. T. O. Fath, mgr., 1205 Com- 
“Goons X-2678. 

ational Studios, The, portrait photography 
and kodak finishing. H. D. Tucker, mgr.; 
1205% Elm St. X-8209. 
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DALLAS MAILING COMPANY 


14 Years of Better Letter Service 


191644 Main Street 


Y-6538 


A. W. Hudgins J. D. Stewart C. N. Reynolds T. J. Hamilton 
Edwin L. Lucas Lehman Rogers Sam Mimms, Jr. Reed May 


AT YOUR SERVICE 
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In Advertising Matter 


McKINNEY AT ST. PAUL 


DALLAS 








The Value of Color 


EADING concerns who sell by mail have found that a color 

page, in which the merchandise is shown in natural colors, 

sells from five to fifteen times as much merchandise as when the 
same goods are shown in black and white only. 


We have some pleasing examples of color work that we have done 
for manufacturers and jobbers in Dallas and other Southwestern 
cities. We would welcome an opportunity to show you these 
and discuss with you the proposition of lowering your selling 
costs by using color in your catalogues, booklets and folders. 


JOHNSTON PRINTING & 
ADVERTISING COMPANY 


“Everything in Printed Advertising 
from the Idea to the Finished Product” 
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= a Porter & Co., welding; W. L. Porter, mgr. ; 
2418 Main St. Y-3747. 


Pope Bros. Mfg. Co., mfgrs. of printers’ 





John Schwarz Phone X-5708 
DALLAS TYPEWRITER & 


CONSIDER THE VALUE OF rollers; E. G. Pope, mgr.; 1632 Bryan St. SUPPLY CO 
X-8967. . Woodstock and Oliver Typewriter 
Riek’s Garage; 2508 Main St. Y-3646. Agency 





A W N ING ss Roberts, Dr. Roy G., dentist; 852 Wilson We sell and exchange Typewriters of 
Bldg. X-4409. all makes 1519 Commerce St. 


1 Rogers Automatic Window Control Co., Inc. 





| New concern organized in Dallas with $75,000 
| capital to manufacture anti-rattle and burglar- 
| proof window device. Branches have already 
| been established in 15 cities. J. M. Rogers, & 
| president ; Col. H. B. Feriot and H. N. Rogers, , f' 
; Efficient and in- 


vice-presidents; A. E. O. Rogers, secretary. 
Factory at 2818 Live Oak St. Office, 326 N. 
Ervay St. X-3993. ‘7 

Radio Sales & — Co., radio supplies; 
115 Collett St. U-5009 

Richmond Hosiery Mills, of Chattanooga, 
Tenn., and Rossville, Ga. W. E. Coker, mgr. 
of Dallas branch; 825 Santa Fe Bldg., Ist 
Unit. X-58565. 

Shriver, G. D., commercial artist; 1900 N. 
St. Paul St. Y-3537. 

Scurlock, A. C., attorney, 1717 Mercantile 
Bank Bldg. X-2395. 

Texas Farm Investment Co., investments 
and loans; 408 Mercantile Bank Bldg. X-4854. 

Terrell, E. H. & Co., cotton seed products ; 
937 Athletic Club Bldg. X-3841. 

Union Deposit Co., investments and loans; 
914-15 Sw. Life Bldg. X-5839. 
i | Valentine, C. F., dentist; 710 Wilson Bldg. 
X-2338. 
Workman Mfg. Co., of Chicago, Ill. Blank 
An h A | books. G. H. Randolph, agent; 227 Western 
Cc or wning | | Indemnity Bldg. X-1602. 
| Walker, A. M. & Co., stocks and bonds; 


Company, Ine. #10 Santa Fe Bldg. X-8297. 


Walther Style Shoppe, ladies’ garments; 303 
Clarence Penniman, President 


telligent office help 
furnished promptly. 


Over Four Years in Dallas 
EMPLOYERS’ SERVICE 
Phone BUREAU X-7526 


BUY HERE--SAVE MONEY 














Awnings, Tents, Tarpaulins, | 
Swings and Camping | 
| Equipment i} 





| | GD 





ASKEW| | 
Office Furniture 


Exchange | 
DALLAS, TEXAS | What Makes Shoppers Mad Phone Y-1220 308-12 N. Akard St. 


Southland Life Bldg. X-5371. 





——o 


| 2900 Junius St. U-4114 | 


Two Doors North of Pacific Avenue 








? ee ee ee ee “What makes you mad when you 
a ’ ‘ ; icra go shopping?” I asked a woman who 
spends a lot of money on clothes, 




















CEdASSADSSASASASESASSAASAD : : ; 
@ ye writes Bernadine M. Angus in the 

- Nation’s Business. ODEE SERVICE 

= Y O U O U L D “To be ‘dearied,’” she answered » et a 

i W without hesitation. “I dislike that LEGAL STA | 
a most of anything. I bought this hat REQUIREMENT . 
‘i N O - - R Y 4 x O ne Angeles pe yes I lit out — Largest Publishers & Distributors of 

z this winter, an should never have TEXAS STANDARD FORM 


bought it except that it was exactly 
what I wanted.” 


“‘That hat is wonderful on you, 
dearie, we sold one very similar to 


|} MAKE YOUR 
3] OWN SHOES. 


in the world 


LEGAL BLANKS } 


THE ODEE COMPANY 








Gloria Swanson the other day. She Tho Local Seoety If 
' is a wonderful looking girl, isn’t she? ve at Poydrat 
DON’T Thy 7a) Try this one, dearie; it’s awfully Phone Y-6994 Dallas, Texas 








smart. You like the other one better; 
so do I. Put the hat a little more 
this way; there, don’t you like that 
better, dearie?’” 


The woman threw up her hands. 
“It makes me wild to be mushed over 





WRITE YOUR 
OWN ADS. 


fire the first person I heard calling SOUTHERN SALESBOOK & 
a customer ‘dearie.’” SPECIALTIES CO. 
203 Mercantile Bank Bldg. 


a 


I asked another woman who shops 


extensively in New York what her 
experiences were and what made her 
mad when shopping. 


Phone X-4855 


Underwriters’ Label and Commercial Safes, 
Complete Office and Filing Equipment 





Steel Desks, Shelving 
Sales Books Order Books 


Hope-Mills 
Advertising 


“To be ‘high-toned’ by salespeople. 
It makes me furious. When I go out 
to spend my money, I don’t expect 

















to buy a gown or hat I do not want 


Agen cy just because an overbearing, con- Ss. L. Ewing 
temptuous saleswoman makes me fel 
like a dog if I decide not to buy. I Company 
TYPEWRITERS 


avoid those places. And, strange to 
say, those superior-mannered sales- 
people are not found entirely in ex- 


1606 Commerce 


X-3560 1616% Main 
X-3026 Dallas 
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“And I Learned—” 


(Continued from page 14) 
School Days 


HE opening of school brings a 

flood of inquiries from school 
children, and many attempt to use a 
vocabulary that is somewhat beyond 
their age, but not their ambition. One 
youngster had the following to say: 
“Our Eight Grade is now studying the 
geographical influences around your 
city. Our textbook is so inadequate 
in giving the resultant occupations 
caused by your geographical condi- 
tions that we feel we should ask you 
for additional information.” 


But while one man writes to inquire 
where he may sell his bones, and an- 
other tries to interest this organiza- 
tion in a scheme for a canal from the 
Rocky Mountains to the Gulf, these 
letters are out of the ordinary. They 
furnish a break in a rather monoto- 
nous day. The Publicity Department 
is constantly at the call of both mem- 
bers and non-members, furnishing up- 
to-date and reliable information about 
Dallas and the Southwest. Occasion- 
ally it is asked to pass upon the 
merits of poems, and the following 
is a stanza from an original composi- 
tion entitled ““A Wonder State is the 
Lone Star”: 


“Where a Woman Rules 
And the Men are no Fools 
That’s All in the State of Texas 
There is fun to be had 
In the Big State. We are Glad 
Because we are already in the State of 
Texas.” 


It’s time to stop, isn’t it? 


—-- —()-—— 


What Makes Shoppers Mad 


(Continued from page 26) 
pensive places; you run across them 
everywhere. 


“A sensitive woman is confused and 
embarrassed when a haughty sales- 
person curls her lip and looks at a 
sister saleswoman with a glance that 
says, ‘Look at this low-life, taking 
up my precious time for nothing; the 
idea.” I am not exaggerating it at 
all; I could tell you of a dozen humili- 
ating experiences I have had.” 


—-——- 9 ——- 


Western Indemnity Building 
Sold 


The Fidelity Union Fire Insurance 
Co. and the Fidelity Union Casualty 
Company of Dallas have purchased 
the twelve-story Western Indemnity 
Building at the corner of Main and 
Poydras Streets. The purchase price 
is said to have been in excess of 
$1,000,000. 


The purchasing companies have 
each recently voted an increase in 
capital stock from $300,000 to $500,- 
000 and the combined capital and sur- 
plus of the companies is $1,500,000 
with a premium income of about 
$2,500,000. 











Serving by Growing 


VERY time an installer signs for a tele- 
phone instrument at the stock room 
counter and starts out for the home or office 
of a new subscriber, where he is to connect 
it with the Bell System, he is serving you. 
Each new telephone added to the system 
puts you in potential contact with the users 
of this new instrument. Every new installa- 
tion, anywhere, increases the scope of your 
service; makes your telephone more valu- 
able to you. 

Since the invention of the telephone in 
1876, many improvements in equipment 
and in operating methods have combined 
to increase the value of telephone service to 
the individual subscriber. Not only has it 
been made possible to hear clearly over the 
telephone, and at far greater distances, but 
also to be promptly connected with a larger 
number of subscribers—for the telephone 
serves by growing. 

The number of Bell System telephones 
is growing at the rate of about three quarters 
of a million a year—a fact which at once 
illustrates the increasing value of telephone 
service to existing subscribers and its in- 
creasing acceptance by the public as indis- 
pensable to modern life. 


SOUTHWESTERN BELL 
TELEPHONE COMPANY 


THE BELL SYTEM IN TEXAS 


UNITED FOR THE NATION’S NEED 

















aan a ,; 


a i) 


; ik it 


Keeping Up Wit Busy Dallas 





Charles McTyeire Bishop, M. A., D. 
D., LL. D., has been elected to the 
chair of New Testament at Southern 
Methodist a 

The Dallas Sedheboe Credit Men’s 
Association last month elected C. H. 
Dollison, president; A. J. Flake, vice 
president; W. Z. Hayes, treasurer, and 
Henry Lange, R. D. Hall and L. Dy- 
sart, directors. 

ee 

John W. Philp attended the conven- 
tion of the rural mail carriers, which 
was held at Jackson, Miss., last 
month. 

ee 

Distribution of the Hudson and Es- 
sex automobiles has been taken over 
by the Ferguson Motors Company, a 
recently organized Dallas concern. 

RRR 


ec ee 


A. H. Knight was elected president 
of the Texas Bar Association at the 
convention held in Austin during July. 


William Morris is the new distvib- 
utor for the Chrysler automobiles. 
His large plant at South Ervay and 
Cadiz will be devoted entirely to 
Chrysler sales and service. 

we ee 

E. W. Provence has severed his con- 
nection as business manager and man- 
ager of athletics at Baylor University. 
He is now district manager at Waco 
for the Southland Life Insurance 
Company. 

ee 

J. H. Wright has been appointed 
district manager of the Texas Piggly 
Wiggly stores. E. W. Congleton was 
named local manager and W. C. Ho- 
gan, cashier. 

ee & 


Marshall Stiles has organized a 
cotton firm to be known as Marshall 
Stiles & Co., with offices at 1416 
Young Street. Mr. Stiles has been 
connected with Dallas cotton firms for 
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W.MARION NEWMAN 
JOHN R. (BOB) SIMS, JR. 
HOWARD T. NEWMAN 
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918-919 Santa Fe Building 








SALES LETTER 
CAMPAIGNS 


ANALYSIS - COPY - LIST OR FIELD TO 
REACH - LETTER PROCESSING - 
PERFECTLY PERSONALIZED MAILING 


X-8 168 


Commercial Printing & Letter Service Co. 
Premier Lettershop of the Southwest 
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the past twenty years and is a mem- 
ber of the Dallas Cotton Exchange 
and the Texas Cotton Association. 


ee ke 


Robert N. Watkin has been elected 
a member of the Board of Directors 
of the Music Industries Chamber of 
Commerce. This organization main- 
tains general offices in New York 
City and the board of directors is 
composed of prominent men in the 
music industry. 

%RR 


- @ @ 


The principal Texas office of the 
Denver, Rio Grande & Western Rail- 
road will be moved from Ft. Worth 
to Dallas in the near future, according 
to Charles N. Gray, general agent of 
this line. 

eee 

The Morten Motor Company of Dal- 
las are the new metropolitian dealers 
for the Hudson and Essex cars. E. 
W. Morten is president and C. L. Mc- 
Nulty, general manager, of the com- 


pany. 
eR 


C. L. Dodson has resigned as dis- 
trict manager of the Texas Power 
& Light Company and will make his 
home in Dallas, where he has pur- 
chased an interest in a local manu- 
facturing business. 

eee 

The latest addition to the $2,000,000 
medical center in Oak Lawn near the 
City Hospital is the Orthopedic Re- 
construction Clinic, now being erected 
by a group of local physicians in the 
Carroll Ciinic, headed by Dr. W. B. 
Carroll. The cost of the building 
alone will be $20,000. 


a, 2 
ee 


c 


Hyman Pearlstone, president of the 
Boren-Stewart Co. and the Pearlstone 
Mill and Elevator Company, has been 
named a director of the American Ex- 
change National Bank. 

ee 

William H. Atwell, United States 
Judge of the Northern District of 
Texas, was unanimously elected grand 
exalted ruler of the Benevolent and 
Protective Order of Elks at the sixty- 
first annual reunion of the grand 
lodge in Portland, Oregon. 

& *& % 

George T. Burgess and Maco Stew- 
art, Jr., local attorneys, have been 
elected directors of the North Texas 
National Bank. Alvin M. Owsley was 
elected a director of the North Texas 
Trust Company. 
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Karl Hoblitzelle, president of the 
Interstate Amusement Company, has 
been named a director of the South- 
land Life Insurance Company. 

a 


James Berlinger has been appointed 
general superintendent of the Sears- 
Roebuck retail branch store in Dallas, 
according to A. M. Honnet, manager. 

ee & 


Louis V. Quince and Sam Hartman, 
both of the Dallas Little Theater, 
have been awarded scholarships to 
the American Laboratory Theater of 
New York. 

ce 


After sixteen years’ absence from 
Dallas, Wood H. Ramsey has returned 
to make his residence here. He is the 
new city freight agent for the Chi- 
cago, Burlington & Quincy Railroad 
Company under C. W. Andrews, 
general agent. 

ee 


J. Durrell Padgitt has become as- 
sociated with the Flippen Auto Com- 
pany. Mr. Padgitt is well known in 
Dallas business circles having been 
prominently identified in the saddlery 
trade for a number of years. Mr. 
Padgitt’s association with the com- 
pany comes at the same time as the 
completion of the new used car build- 
ing at 1719 Harwood Street. 

ee 


The Law School at Southern Method- 
ist University will open in Septem- 
ber when first year classes will be 
given. Full time instructors are W. 
A. Rhea and R. B. Holland of White- 
wright. The Dallas Bar Association 
is co-operating with the University 
and a high standard of scholarship 
will be demanded of applicants for 
entrance. The committee of the Dal- 
las Bar Association which will outline 
the course is composed of C. W. Star- 
ling, chairman; Rhodes Baker, vice 
chairman; S. P. Sadler, F. W. Wozen- 
craft, D. A. —. = Rosser Coke. 


C. W. Trammell, chief of police of 
Dallas, was elected first vice presi- 
dent of the Texas Association of 
Chiefs of Police and City Marshals, 
at the annual convention here last 
month. 

cd 


Mrs. Mamie Wynne Cox has been 
elected poet of the Texas Press Asso- 
ciation. It is said this is the first 
_ in the history of this organiza- 
ion. 


a | 


Millions To Teachers 


The following data, prepared by 
the State Department of Education, 
shows the amounts paid to school 
teachers in Texas: 


Number of white school teachers 


eS ae Lustos 31,112 
Aggregate salaries .............................$28,059,898 
ES ee $ 902 
Number of white men teachers........ 6,374 


Average salaries ...............-......-:-:00- $ 1,261 
Number of white women teachers... 
Average salaries 
Number of negro teachers = 4,347 
Aggregate salaries $ 2,276,838 
Average 524 
Grand totals—teachers 35,459 
Grand totals—salaries ........................$80,886,737 
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M. M. MAYFIELD 


LUMBER 
Elm and T.&8P. Tracks All Phones H-2171 

















Red Ball Stage Lines 


Fast, economical and safe, the modern interurban bus is bringing, 
yearly, thousands of dollars to the Dallas retailer—giving the buyer 
more for his money and leaving more money in Dallas. 


DALLAS-DENTON-GAINESVILLE — DALLAS-SHERMAN 
TELEPHONES X-2015 X-8017 X-5605 
700-02 Commerce St. A. L. Coffman, Mer. 


DALLAS TO GREENVILLE, 700-02 COMMERCE ST. 
TELEPHONES X-2015 X-8017 X-5605 
H. E. English, Mgr. 


DALLAS TO CLEBURNE, DALLAS TO PALESTINE 
TELEPHONES X-2085 X-1657 
V. J. Shrader, Mgr., 105 So. Market St. 











MAP OF RED BALL BUS LINES-NORTH TEXAS DIVISION 
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CLASSIFIED ADVERTISING SECTION 

















ACCOUNTANTS 












Established 






Schoolar, Bird & Company 


C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 


in the Southwest 
Eighteen Years 


AUDITS :-: SYSTEMS 
FEDERAL TAX SPECIALISTS 


Santa Fe Building 


Dallas, Texas 








Mrs. 8S. Clay Young 
ACCOUNTANT 
INCOME TAX SERVICE 


1114 Southwestern Life Bldg. 


DALLAS~- TEXAS 


rend bidbntonenae 


| Couch nein Weihe 
Electric Motor Specialists 


Rewind. Rebuild and Repair 
Power Motors and Generators 


Phone X-1032 








BLUE PRINTS 









| SOUTHWESTERN 
|'BLUE PRINT CO! 


| 1709 MAINA ST. PHONE Y-1063 
DALLAS, TEXAS. | 













RBOOKBINDERS 





Office Phone Res. Phone 
Y-5561 H-4613 


HENRY NUSS 
BOOK BINDER 


and 


PAPER RULER 


Loose Leaf and Binders 





1517% Main, 3rd floor, Dallas 





BUILDERS 





. : | 

McCRIGHT CONSTRUCTION | 
COMPANY | 
Incorporated iH 

General Contracting 

3105 St. John’s Drive A-3981 | 
Dallas, Texas iI 











BURGESS, BURGESS, 
SADLER, CHRESTMAN 
& BRUNDIDGE 


Galtin é & ‘Camp chenenese X- 477 
ATTORNEYS 
|. L. Burcrss L. E. Burcess 
S. P. SapLer M. N. CurestmMan 
©. D. Brunpipce O. A. Fountain 
Ht. A. Bateman L. E. Exuiort 
W. H. Wuire 


Attorneys 


1106-1112 Southwestern Life Bldg. 
General Civil Practice 


Specialties— 
Corporation, Insurance, Machinery and 


Real Estate Practice. 








COMMERCIAL PHOTOGRAPHERS 


Frank Rogers 


Pheotographs for All Purposes 
1304 ELM ST. PHONES: X-4619; X-6321 

















BANKS 











A Complete Banking and 


Trust Service 


THE REPUBLIC 
NATIONAL BANK 


REPUBLIC TRUST & 
SAVINGS BANK 


Combined Resources 


$30,000,000.00 











RAYMOND STUDIO 
Commercial Photography 


2108 McKinney Ave. Phone Y-5171 
We photograph anything anytime 
HARRY BENNETT, Prop. 





CONTRACTORS 








| Ww. E. CALLAHAN CON- 
| STRUCTION CO. 
| W. E. Callahan, E. S. Heyser, 
President Vice President 
| H. L. Johnson, Scec'y-Treas. 
General Office, 707-8-9 Kirby Bldg. 
Dallas, Texas 
Drainage, Irrigation, Railroad, Levee 














EMPLOYERS 





y 


| 
| 
Mr. Employer: Call us when in need of a Stenographer 
or Bookkeeper. Thanks. Phone Y-2640; Commerce 
and Prather Streets. 











EMPLOYERS (Cont’d) 





H. 
804 Wilson Bldg. 





QUALIFICATIONS SUPREME 
Every applicant we send to you in 
answer to your request is amply qual- 
ified to fill the position you have va- 
cant. Call X-3466. 

COMMERCIAL SERVICE CO. 


J. Joy, Mgr. 


Dallas. Texas 





ENGINEERS 


MYERS & NOYES 


CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Investigations 














| Municipal Engineering, 
Real Estate Development, Topographic 
Mapping, ——— Appraisals. 





Ww. ay ~ POWELL» 
CONSULTING CIVIL ENGINEER 
311 Southwestern Life Bldg. 


DALLAS 








ENGRAVERS 





ErorR OPEN SHOP 
=a Nel -9- avs nhet te 


CALL 


X. or Y. 3997 


WHITE ENGRAVING COA 





HOUSE MOVING 








Office Yard-Residence 


C. Hansen & Son 


Practical 


Housemovers, Raisers and_ Shorers. 


Frame _ Buildings 


Mov e ad or Sti Ye raightened. 





INSURANCE 








| Kirkpatric ick- Mamma Ch Co. | 


Insurance, All Kinds 


Surety Bonds 


Standard Stock Companies Only 


Phone Us X-7184 
1001- “8 Pr aetorian a 
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Hanway & Williams 


INSURANCE IN ALL ITS BRANCHES 
203 Central Bank Bidg. 


Telephone X-3822 


Members Dallas Chamber of Commerce 
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and Reports 








Public Utilities, 











Phone H-5706 | 
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JANITOR SUPPLIES 


2) hy 
plies 
PP. Cleaning 


OPTICIANS 





SHEET METAL—Cont’d. 


ATLAS 


Standard of the Southwest 





DALLAS 
SELLS TO 
BUSINESS 

MEN 


X-5425 


—Corrugated Roofing 

—Keystone Culverts 
—Stock Tanks | 
—Wagon Tanks | 


Atlas Metal Works 
DALLAS 

















STAMPS—RUBBER TOWEL SUPPLY 














KRYPT 


GLASSES OK 


HEITMAN OPTICAL Co. 
OPTOMETRISTS 
1602 MAIN ST. “DALLAS 








R 
CONVENTION BADGES CANNON BALL TOWEL SUPPLY 


COMPANY 


2009 Orange St. Dallas, Texas 














PRINTERS 


CTEVENSON PRINTING(6. 


HIGH CLASS PRINTING 

STEEL DIE EMBOSSING 

COPPER PLATE ENGRAVING 
TELEPHONE 18112 MAIN ST. 


Y4436 “ DALLAS 
KEAL ESTATE 








W. C. Connally Jas. P. Thomas 
We specialize in high class 
Homes, Business, Industrial 
and Trackage Properties 


CONNALLY & THOMAS 


Realtors 
Suite 305, S. W. Life Bldg. 





| LAWRENCE MILLER | 
REALTOR 


Business and Industrial 
Properties 
| | 818 vedbenoninnf — _X- 675 | 





Everything furnished in the 


Towel Supply Line 


STENCILS—SEALS 
1015 Elm St., Dallas 


SERVICE UNEXCELLED PHONE X-2736 

















Ss. KOENIGSBERG, Inc. 


TAILORS AND IMPORTERS 
We are showing summer suitings of tropical weights 


1306} Main St. 











F. M. ZUBER 
ZUBER & ZUBER 
Wholesale Collections 


408 Santa Fe Building 


Established 1918 











STATIONERY 





Adding Machine Rolls—“Premium” 
$1.00 a dozen 
$7.22 a 100 rolls 
Steno. Note Books, a gross, $7.22 
for either pen or ink 


MARTIN STATIONERY CO. 
110-112 S. Poydras St. 











SHEET METAL 





™ Skylight. 
7 Sheet Meta! 
Contractors 
Y 3532. 


~ Smith & Rawlings 











‘“‘MADE IN DALLAS’”’ 


HEALTH AND ACCIDENT INSURANCE 


Our $200.00 Monthly Benefit, $5,000.00-$10,000.00 Acci- 
dental Death, Combination Health and Accident Accumula- 
tive Policy is a prime favorite with business and professional 


men. 
Over $1,400,000.00 in benefits paid to date. 


INTERNATIONAL TRAVELERS ASSOCIATION, DALLAS, TEXAS 
Price Cross, President Ben Haughton, Sec’y-Treas. 
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Jin addition to its many 
other advantages, HIGH- 
LAND PARK WEST is 
like HIGHLAND PARK 


—I10 degrees cooler! 


Those who contemplate build- 
ing a home of the finer type 
will find this section the one 
logical location 


Let us tell you some of 
the many “‘reasons why’’ 


oy 


























